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Abstract 
The purpose of this study was to determine and analyze the effect of service quality (Physical 

Evidence, Reliability, Responsiveness, Assurance, Empathy) and menu diversity on purchasing 

decisions at Café Socolatte, Pidie Jaya Regency. The data analysis technique used is multiple linear 

regression analysis using the SPSS program. The results showed that simultaneously service 

quality and menu diversity had a positive and significant effect on purchasing decisions at Café 

Socolatte, Pidie Jaya Regency. Partially, service quality, physical evidence of reliability, 

responsiveness, assurance, empathy and menu diversity have a positive and significant effect on 

purchasing decisions at Café Socolatte, Pidie Jaya Regency. 
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1. INTRODUCTION 

Nowadays, various organizations, both service and industrial businesses, have changed the 

paradigm and orientation of producers to become community orientation. Companies and human 

resources are concentrated on community service. The manufacture of products and services must 

continue to add value, be competitive, in addition to arranging marketing strategies and excellent 

service so that consumers make purchases. The food and beverage business or what we usually call 

the culinary business is an unbeatable business. Pidie Jaya Regency has a place to stop by called 

the Socolatte café, which is located at Jl. Banda Aceh -Medan, Baroh Musa Village, Bandar Baru 

District, Pidie Jaya Regency. At first the chocolate farmers in Pidie Jaya only produced chocolate 

powder in packaged form to be marketed outside the region, but over time they began to create a 

variety of foods and drinks made from processed cocoa beans so that a chocolate café was 

established, namely Socolatte, the café stood right in front of the factory. grinding cocoa beans. 

Café Socolatte is a business that operates in the field of processing food and drinks with the main 

raw material being cocoa beans, thus producing ready-to-eat products. Café Socolatte was founded 

in 2010, but has become known to many people in the last five years and the processing process is 

carried out by an expert farmer who have experience with cocoa beans. Café Socolatte offers a 

variety of chocolate products, from beverages to food products. 

Everyone's tastes are different, if a café offers a varied menu, it will be easier for the café to 

attract consumers, because the more choices offered in the café, the easier it will be for consumers 

to choose a menu according to their wishes. The concept of the place is indoor or outdoor with the 

feel of a glass house design plus lots of trees and swings which in today's millennial era are quite 

instagrammable for taking photos and there are facilities that are quite complete for the needs of 

consumers who want to come. The level of purchasing decisions regarding the service and menu 

diversity provided by Café Socolatte is still lacking. because customers stated that there were still 

many services lacking from Café Socolatte. Many customers still complain about the lack of 

friendliness and responsiveness of the waiters in serving their customers, the long food serving 

time, the taste of the food which is sometimes bland, this can make customers feel dissatisfied and 

reluctant to return to Café Socolatte. 
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2.  LITERATURE REVIEW 

Purchasing Decisions  

Yusuf (2021), purchasing decisions are thoughts where individuals evaluate various options and 

make a choice on a product from many choices. Purchasing decisions made by a consumer involve 

consumer confidence in a product so that a sense of self-confidence arises in the actions taken. The 

consumer's self-confidence in the purchasing decisions they take indicates the extent to which the 

consumer has self-confidence in the decision to choose a product (Saleh, 2018). 

 

Service Quality 

Manengal, (2021) states that service quality is a dynamic condition that is closely related to 

products, services, human resources, as well as processes and the environment that can at least 

meet or even exceed the expected service quality. then according to Abduh & Syarif, (2022) who 

state that service quality is the service provided to customers in accordance with service standards 

that have been standardized as guidelines for providing services. 

 

Menu Diversity 

Kotler and Armstong (2018) said that Menu Diversity is a collection of all menus and items offered 

by business actors to consumers. Therefore, business actors must make the right decisions 

regarding the diversity of menus offered, because having a diversity of menus will make it easier 

for consumers to choose and make purchasing decisions according to consumer needs and desires. 

According to Riftian and Nur Maulidya, (2021), Menu Diversity is a condition created by the 

availability of goods in very varied quantities and types, giving rise to many choices in the 

consumer shopping process. Meanwhile, Cholik et al., (2022) also said that menu diversity, starting 

from taste, size, quality and product availability, has the same meaning as menu diversity. 

 

RESEARCH METHODS 

Research Objects and Locations 

This research was conducted at Café Socolatte Kab. Pidie Jaya. The object of this research is 

consumers who visit using the variables of service quality and menu diversity in purchasing 

decisions. 

 

Population and Sample 

The population used in this research was all 100 visitors to Café Socolatte in Pidie Jaya Regency. 

In this research, the sample used was all visitors to Café Socolatte, Pidie Jaya Regency. The 

sampling technique used in this research was accidental sampling. Accidental sampling with 

criteria determined by researcher Sugiyono (2019). 

 

DATA COLLECTION TECHNIQUE 

The data collection method in this research used a survey by distributing questionnaires and 

observations at Café Socolatte, Pidie Jaya Regency. Data was collected using a questionnaire tool 

in the form of a structured list of questions with alternative answers available (Nugroho, 2018). 

 

Results and Discussion 

 

Reliability Test 

Based on the results of the reliability test, all statement items in the research can be 

declared valid and can be used entirely as research data. all statement items tested produced an r-

count > r-table value, namely 0.1966 with a significance level (α) = 5% or 0.05. 
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Variable Cronbach Alpha Konsta

n 

Results 

Physical Evidence (X1) 0,887 0,60 Reliability 

Reliability (X2) 0,897 0,60 Reliability 

Responsiveness (X3) 0,896 0,60 Reliability 

Guarantee (X4) 0,833 0,60 Reliability 

Empathy (X5) 0,905 0,60 Reliability 

Menu Diversity (X6) 0,857 0,60 Reliability 

Purchase Decision (Y) 0,924 0,60 Reliability 

 

 

Multicollinearity Test 

The test results show that all tolerance values are less than or equal to 0.10. Physical 

Evidence (X1) is 0.080, Reliability (X2) is 0.109, Responsiveness (X3) is 0.078, Guarantee (X4) is 

0.069, Empathy (X5) is 0.066, and Menu Diversity (X6) is 0.10. 

 

Multicollinearity Test Results 

Coefficients
a
 

 

Model 

Collinearity Statistics 

Tolerance VIF 

1 Physical Evidence .080 12.538 

Reliability .109 9.209 

Responsiveness .078 12.811 

Guarantee .069 14.420 

Empathy .066 15.079 

Menu Diversity .100 10.031 

a. Dependent Variable: Purchase Decision 

 

Discussion 

Based on this, the multiple linear regression equation in this research is as follows: 

 

Y = 0,846 + 0,434X1 + 0,159 X2 + 0,6X3 + 0,487X4 + 0,253X5 + 0,463X6 + ε 

 

The constant value (a) is 0.846, if the regression coefficient value for the variables physical 

evidence, reliability, responsiveness, guarantee, empathy and menu diversity is assumed to be zero 

then the purchasing decision value is equal to 0.846. The physical evidence variable (X1) obtained 

a coefficient value of 0.434 indicating a positive (unidirectional) relationship with Purchasing 

Decisions, meaning that every increase in following Physical Evidence is predicted to increase 

Purchasing Decisions at Café Socolatte in Pidie Jaya Regency, H1 is accepted (p = 0.000). The 

reliability variable (X2) obtained a coefficient value of 0.159 indicating a positive (unidirectional) 

relationship with Purchasing Decisions, meaning that any increase in following Reliability is 

predicted to increase Purchasing Decisions at Café Socolatte in Pidie Jaya Regency, H2 is accepted 

(p = 0.04). The responsiveness variable (X3) obtained a coefficient value of 0.6 indicating a 

positive (unidirectional) relationship with Purchasing Decisions, meaning that every increase in 

following Responsiveness is predicted to increase Purchasing Decisions at Café Socolatte in Pidie 

Jaya Regency, H3 is accepted (p = 0.000) .  
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The Guarantee variable (X4) obtained a coefficient value of 0.487 indicating a positive 

(unidirectional) relationship with Purchasing Decisions, meaning that every time there is an 

increase in following the Guarantee, it is predicted that it will increase Purchasing Decisions at 

Café Socolatte in Pidie Jaya Regency, H4 is accepted (p = 0.000). The Empathy variable (X5) 

obtained a coefficient value of 0.253 indicating a positive (unidirectional) relationship with 

Purchasing Decisions, meaning that every increase in following Empathy is predicted to increase 

Purchasing Decisions at Café Socolatte in Pidie Jaya Regency, H5 is accepted (p = 0.008). The 

menu diversity variable (X6) obtained a coefficient value of 0.463 indicating a positive 

(unidirectional) relationship with Purchasing Decisions, meaning that every increase in following 

Menu Diversity is predicted to increase Purchasing Decisions at Café Socolatte in Pidie Jaya 

Regency, H6 is accepted (p = 0.000). The regression results can be seen in the table below 

 

Multiple Linear Regression 
Coefficients

a
 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. 

Error 

Beta 

1 

(Constant) .846 .738  1.146 .255 

X1 .434 .103 .262 4.198 .000 

X2 .159 .116 .073 2.370 .040 

X3 .600 .078 .487 7.710 .000 

X4 .487 .129 .253 3.770 .000 

X5 .253 .094 .185 2.693 .008 

X6 .463 .089 .292 5.222 .000 

a. Dependent Variable: Y 

 

Research Conclusion 

Based on the results of research conducted on the influence of service quality and menu 

diversity on purchasing decisions at Café Socolatte, Pidie Jaya Regency, it can be concluded that 

simultaneously service quality and menu diversity have a positive and significant influence on 

purchasing decisions at Café Socolatte, Pidie Jaya Regency. Partially, service quality, physical 

evidence of reliability, responsiveness, guarantee, empathy and menu diversity have a positive and 

significant influence on purchasing decisions at Café Socolatte, Pidie Jaya Regency. 

 

 

 

 

 

REFERENCES 

 Abduh, R., & Syarif, R. (2022). The Influence of Service Quality, Food Quality and Physical         

Environment on Customer Satisfaction (Case Study of the Menteng Indonesian Kitchen 

Restaurant). Ikraith-Ekonomika, 5(3), 236–245. https://doi.org/10.37817/ikraith-

economica.v5i3.2459 

 

 Agustinawati, A. (2016). Analysis of the Effect of Service Quality on Consumer Satisfaction in the 

Culinary Business Using the SERVQUAL Approach. Visionary & Strategic Journal, 5(2). 

 

 Agustinawati, A., Samsidar, S., Bahri, H., Juliana, J., & Pendi, P. (2021). The Influence Of 

Customer-Centric Strategy Toward Tourist Satisfaction. International Journal of Economic, 

https://radjapublika.com/index.php/MORFAI


 

 

Multidisciplinary Output Research For Actual and International Issues |MORFAI JOURNAL 

E-ISSN: 2808-6635 |https://radjapublika.com/index.php/MORFAI  
97 

 
 

Business, Accounting, Agriculture Management and Sharia Administration (IJEBAS), 

1(2), 347-354. 

 

 Agustinawati, A., & Samsidar, S. (2021). Analysis of Tourist Satisfaction Levels at Lhokseumawe 

City Tourism Destinations. Negotium: Journal of Business Administration, 4(1), 11-17. 

 

 Agustinawati, A., & Yusuf, M. (2019, October). An Investigation of Tourist Satisfaction on 

Tourism Destinations. In Proceedings of the 1st International Conference on Finance 

Economics and Business, ICOFEB 2018, 12-13 November 2018, Lhokseumawe, Aceh, 

Indonesia. 

 

 Agustinawati, A., Samsidar, S., Bahri, H., Devi, M. S., & Muntari, Z. (2022). Analysis Study of 

Factors that Influence Domestic Tourists' Visiting Decisions Viewed from the Perspective 

of the Attractiveness of Langsa City Protected Forest Tourism Destinations. Negotium: 

Journal of Business Administration, 5(1), 122-127. 

 

 Agustinawati, A. A. (2023). Tourist Perspectives on Lake Lut Tawar Tourism Destinations, 

Central Aceh. Negotium: Journal of Business Administration, 6(1), 40-47. 

 

 Agustinawati, S., & Yusuf, M. (2022). The Impact of Halal Tourism Marketing Mix on 

Satisfaction. 

 

 Agustinawati, A. (2018). The Influence of Servqual Dimension on Tourist Satisfaction at Beach 

Tourism Objects in Lhokseumawe City. Visionary & Strategic Journal, 7(1). 

 

 Ahmad Zikri, M. I. H. (2022). Analysis of Goods Delivery Service Quality on Consumer 

Satisfaction at PT Pos Indonesia Regional I Sumatra. Journal of Computer Science, 

Economics and Management (JIKEM), 1(1), 129–138. 

 

Altair, N., & Sukresna, I. M. (2022). The Influence of Service Quality, Food, Price Reasonability, 

Physical Environment Quality on Customer Satisfaction. Diponegoro Journal of 

Management, 11(1), 1–14. 

 

 Analta, M. P. (2021). Cafe Business Marketing Strategy (Unidirectional Comparative Study of 

Koffie and Classy Coffee). 

 

 Andriano, A., Arman, A., Azhari, A., & Putra, R. (2022). The Effect Of Product Quality, Price 

And Distribution On The Purchase Decision Of Aviator Brand Bike (Survey of Bike Shops 

in Bangkinang City). Indonesian Management Research Journal, 4(1), 114–123. 

https://doi.org/10.55768/jrmi.v4i1. 

 

 Anggraini, A. B., & Saino, S. (2021). The Influence of Price, Physical Evidence, and Location on 

Purchasing Decisions for Surabaya Gacoan Noodles. Journal of Commerce Education 

(JPTN), 10(1), 1591–1599. https://doi.org/10.26740/jptn.v10n1.p1591-1599 

 

 Ariningtyas, E., & Rachmawati K, I. A. K. (2020). Testing the Effect of Menu Diversity, Product 

Quality, Store Atmosphere, and Prices on Customer Loyalty in Wedangan Jimboeng. 

Excellent, 7(1), 115–123. https://doi.org/10.36587/exc.v7i1.670 

 

 Edyansyah, T. (2016). Analysis of the influence of service quality on customer satisfaction at the 

Panton Labu gas station, North Aceh. Visionary & Strategic Journal, 5(2). 

https://radjapublika.com/index.php/MORFAI


Volumes 4 No. 1 (2024) 

 
THE INFLUENCE OF SERVICE QUALITY AND MENU DIVERSITY ON PURCHASING 

DECISIONS AT CAFÉ SOCOLATTE PIDIE JAYA DISTRICT 

 

Erni Zahara
1
 , Agustinawati

2
  , Siti Maimunah

3 
, T. Edyansyah

4
 

98 Multidisciplinary Output Research For Actual and International Issues |MORFAI JOURNAL 

E-ISSN: 2808-6635 |https://radjapublika.com/index.php/MORFAI 

 
 

 

 Ghozali, priest. (2011). Multivariate Analysis Application with SPSS Program. Diponegoro 

University Publishing Agency. 

 

 Gmbh, S. B. H. (2016). Quantitative Qualitative Research Methods and R&D. In Angewandte 

Chemie International Edition, 6(11), 951–952. 

 

 Liung, H., & Syah, T. Y. R. (2017). The Effect of Service Quality on Satisfaction in Increasing 

Loyalty in Price Moderation. Journal of Economics, 8 (2)(9). 

 

 Manengal, B. K. J. A. A. Y. P. (2021). The Influence of Service Quality on Customer Satisfaction 

at the Ando Tombatu Motorcycle Workshop. Productivity, 2(1), 42–46. 

 

 Noerhamzah, M. A., Widarko, A., & Asiyah, S. (2021). The Influence of Location, Price, Menu 

Diversity on Purchase Decisions (Case Study of Classic Chocolate Consumers at Candi 

Badut, Malang City). E – Journal of Management Research, 82–94. 

 Putra, M. A., Adnan, A., & Maimunah, S. (2021). The Influence of Cafe Atmosphere, Product 

Quality and Service Quality on Consumer Satisfaction at the Premium Coffee Station in 

Lhokseumawe City. Visionary & Strategic Journal, 10(2) 

https://radjapublika.com/index.php/MORFAI

