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Abstract

Research Aims: This study aims to map the scientific development and analyze the economic impact of halal tourism
in Indonesia by conducting a systematic review and bibliometric analysis of scholarly publications from 2019 to
2025.

Design/methodology/approach: This research employs a quantitative bibliometric approach integrated with a
systematic literature review (SLR). Data were sourced from the Scopus database using the keywords “halal tourism”
AND “economic impact”. A total of 26 relevant documents were analyzed using VOSviewer and Biblioshiny to
explore publication trends, keyword co-occurrence, author collaboration, citation influence, and thematic clustering.
Research Findings: The findings reveal that “halal tourism” is a central theme in the literature, frequently associated
with keywords such as “Indonesia,” “sustainability,” and “economic development.” The annual publication growth
rate reached 38.31%, with research activity dominated by Indonesian scholars. Two primary thematic clusters were
identified: one focused on destination experiences and the other on adaptive capacity and policy analysis. However,
empirical investigations into the economic impact of halal tourism remain limited and are often overshadowed by
normative or ethical discussions.

Theoretical Contribution/Originality: This study contributes to the academic literature by offering a
comprehensive map of research patterns in halal tourism, particularly its economic dimensions. It is one of the first
bibliometric studies to focus exclusively on Indonesia, highlighting the intellectual structure, gaps, and opportunities
within the field. The results provide valuable insights for future researchers, policymakers, and tourism stakeholders
seeking to advance halal tourism as part of Indonesia’s sustainable development agenda.
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Introduction

Halal tourism has emerged as a fast-growing segment within the global tourism industry, particularly in
Muslim-majority countries such as Indonesia (Peristiwo, 2020). The concept of halal tourism goes beyond the
provision of halal food and encompasses a comprehensive set of services and experiences aligned with Islamic
principles—ranging from prayer facilities, gender-separated recreational areas, Sharia-compliant accommodations,
to financial transactions that adhere to Islamic finance (Vargas-Sanchéz & Perano, 2018). As of the 2019s, the demand
for halal-friendly travel has increased significantly, driven by a growing Muslim middle class, higher mobility, and
greater awareness of ethical and religious considerations during travel (Azam et al., 2024). In Indonesia, halal tourism
is strategically positioned to become a national economic asset (Sharin et al., 2024). The government, through the
Ministry of Tourism and Creative Economy, has integrated halal tourism into its long-term development plans
(Richards, 2020). Provinces such as West Nusa Tenggara, Aceh, West Sumatra, and West Java have been officially
promoted as halal tourist destinations (Jaelani, 2022). This policy shift is in line with Indonesia’s ambition to be a
global halal hub, tapping into the trillion-dollar halal economy that includes not only tourism but also food, fashion,
finance, and pharmaceuticals(Kadir & Alaaraj, 2023a). Despite these developments, academic research on halal
tourism in Indonesia remains fragmented. Most existing studies focus on consumer behavior, service quality,
destination branding, or traveler satisfaction (CRME et al., 2024; Kaura et al., 2015; Liu et al., 2020; Naini et al.,
2022; Pai et al., 2020; Rather et al., 2024). Meanwhile, studies that examine the economic impact of halal tourism—
such as its contribution to regional GDP, employment generation, investment inflow, and multiplier effects—are still
limited (Carr et al., 2021; Lukoseviciute et al., 2023; Marlinda et al., 2024). Moreover, the academic discourse has
yet to fully explore the intellectual structure and publication trends that underpin this growing field. This knowledge
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gap makes it difficult for stakeholders—such as policymakers, investors, academics, and tourism operators—to
access synthesized, evidence-based insights that can guide decision-making. In the era of data-driven policy and
scientific governance, there is an urgent need for research that not only explores qualitative aspects of halal tourism
but also systematically maps its scholarly evolution and economic significance. Bibliometric analysis is a powerful
tool for this purpose. It allows researchers to quantify patterns in scientific output, identify influential authors and
journals, detect emerging trends, and highlight research gaps in a structured and objective manner. When combined
with a systematic review, bibliometric analysis becomes a comprehensive approach to understanding how a particular
research area—Iike halal tourism—is developing over time. Therefore, the main objective of this study is to map the
economic discourse surrounding halal tourism in Indonesia by conducting a systematic literature review and
bibliometric analysis of Scopus-indexed publications from 2019 to 2025. Specifically, the study aims to (1) identify
the most frequently used keywords and their interrelationships, (2) examine the extent of scholarly collaboration, (3)
determine the most influential publications and citation patterns, and (4) classify the thematic evolution of research
in this domain. The findings are expected to contribute to the academic literature, offer a reference point for future
research, and provide practical insights for the sustainable development of halal tourism in Indonesia.

Literature Review
Halal Tourism

Halal tourism refers to tourism activities, products, and services that comply with Islamic principles, ensuring
that Muslim travelers can enjoy leisure and travel without compromising their religious beliefs (Farouk, 2023; Kadir
& Alaaraj, 2023a). This includes the availability of halal food and beverages, non-alcoholic environments, gender
segregation in certain facilities (e.g., swimming pools or spas), access to prayer spaces, and accommodations that
respect modesty and privacy (Kadir & Alaaraj, 2023b; Pamukcu & Sariisik, 2021; Peristiwo, 2020; Prawiro, 2023;
Sabaetal., 2025). According to Kurniawan et al. (2025), halal tourism is not only about fulfilling religious obligations
but also about promoting a holistic Islamic lifestyle during travel. The development of this sector responds to the
increasing number of Muslim tourists globally, which was projected to reach over 230 million by 2028 (Sumardi et
al., 2025). The demand is further driven by generational shifts, with younger, tech-savvy Muslim travelers seeking
seamless travel experiences that combine faith and modern convenience.

In the Indonesian context, halal tourism is part of the broader halal ecosystem, which includes halal food,
fashion, finance, and pharmaceuticals. The Indonesian government has identified halal tourism as a national priority
and included it in the “Masterplan Ekonomi Syariah Indonesia 2019-2024.” Regions such as Lombok, Aceh, and
West Sumatra have pioneered halal tourism models by integrating local Islamic values with service excellence.
However, the standardization of halal tourism still faces challenges, including lack of uniform certification, limited
industry awareness, and infrastructure gaps. Academically, the definition and scope of halal tourism are still evolving.
Some scholars emphasize the spiritual and ethical dimensions, while others focus on economic competitiveness and
market segmentation. This theoretical fluidity reflects the dynamic and multi-dimensional nature of halal tourism as
both a cultural phenomenon and a commercial strategy.

Economic Impact of Tourism

Tourism has long been recognized as a key driver of economic development, contributing to job creation,
income generation, foreign exchange earnings, and infrastructure development (Marlinda et al., 2024). According to
the World Travel and Tourism Council (WTTC, 2023), the tourism sector contributed over 10% to global GDP before
the COVID-19 pandemic . For developing countries, including Indonesia, tourism plays a dual role: as a revenue
source and as a mechanism for regional development. The economic impact of tourism is typically assessed through
direct, indirect, and induced effects. Direct effects include employmen(Deya-Tortella et al., 2022; Irfan et al., 2023)t
and income from hotels, restaurants, and travel services. Indirect effects arise from supply chain activities, such as
local farming, transportation, and construction. Induced effects refer to the additional spending generated by tourism-
related income. These three layers illustrate how tourism influences both macroeconomic and microeconomic levels.
In the context of halal tourism, the economic impact extends beyond conventional metrics. Halal tourism stimulates
sectors such as Islamic finance, halal food production, and Sharia-compliant investments. It also attracts foreign
investment from Muslim-majority countries in the Middle East and Southeast Asia (Firdaus, 2025). However, studies
on the quantifiable economic outcomes of halal tourism—such as contribution to GDP, employment elasticity, or
regional fiscal effects—remain sparse, especially in Indonesia (Rizkitama et al., 2024). Understanding the economic
footprint of halal tourism is crucial for evidence-based policymaking. For example, estimating how much halal
tourism contributes to a province’s economy can inform resource allocation, infrastructure development, and
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marketing strategies. Thus, rigorous analysis is needed to bridge the gap between anecdotal claims and empirical
evidence regarding halal tourism’s economic potential.

Bibliometric Analysis in Tourism Research

Bibliometric analysis is a quantitative method used to evaluate and map scientific literature based on citation
data, co-authorship patterns, keyword co-occurrence, and other metadata. It is widely applied in the fields of science,
technology, and increasingly in social sciences, including tourism studies. Bibliometric tools such as VOSviewer and
Biblioshiny allow researchers to visualize the intellectual structure and development of a research field over time.
In tourism research, bibliometric analysis helps identify key contributors, influential journals, dominant themes, and
research gaps. For instance, it can reveal which topics are gaining traction (e.g., sustainable tourism, smart tourism,
or halal tourism) and which remain underexplored. It also enables comparative analysis across countries, institutions,
or time periods. The use of bibliometric analysis in halal tourism is still relatively new. Most prior studies have used
content analysis or thematic review methods to explore the development of halal tourism discourse. Only a few
scholars have attempted to map the scholarly landscape using citation networks or keyword clustering. As a result,
the academic community lacks a clear understanding of how halal tourism research has evolved, especially in relation
to its economic dimensions. By integrating bibliometric analysis with a systematic review, researchers can obtain a
comprehensive overview that combines quantitative mapping with qualitative insights. This dual approach
strengthens the validity of findings and provides a strategic direction for future studies. Furthermore, bibliometric
analysis can support national research planning by highlighting the most productive institutions, funding sources, and
international collaborations in the halal tourism field.

Method
Research Design

This study adopts a quantitative bibliometric approach combined with a systematic literature review (SLR)
to map the intellectual landscape and economic discourse of halal tourism in Indonesia between 2019 and 2025. The
bibliometric method is employed to quantitatively analyze publication trends, collaboration networks, thematic
evolution, and citation impact. Meanwhile, the systematic review ensures that the analysis is grounded in a structured,
replicable, and objective selection of relevant scholarly literature. This mixed-methods design is particularly suitable
for exploring research domains that are still emerging and interdisciplinary in nature—such as halal tourism—where
traditional meta-analyses may be insufficient to capture the diversity and complexity of the field.

Data Source and Search Strategy

The bibliographic data for this study was extracted exclusively from the Scopus database, one of the most
comprehensive and widely used repositories for peer-reviewed literature in social sciences, business, and economics.
Scopus was chosen over other databases such as Web of Science or Google Scholar due to its structured metadata,
better citation tracking, and advanced export options compatible with bibliometric software.

The search query used was:
TITLE-ABS-KEY ("halal tourism" AND "economic impact")
The inclusion criteria were as follows:
1. Articles published between January 2019 and April 2025
2. Publications written in English
3. Indexed in Scopus
4. Classified as articles, conference papers, or reviews
5. Focused on Indonesia as either a case study or a key context

Exclusion criteria included duplicated records, editorials, book reviews, and studies that did not directly address either
the concept of halal tourism or its economic implications.

As a result of this filtering process, a final sample of 26 documents was retained for bibliometric and qualitative
analysis.

Data Analysis Tools
Two main tools were used for bibliometric mapping and visualization:
1. VOSviewer (version 1.6.20)
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This software was used for keyword co-occurrence analysis, co-authorship networks, bibliographic coupling, and
citation mapping. VOSviewer excels in producing visual clusters that help reveal the intellectual structure and topical
trends in the field.
2. Biblioshiny (Bibliometrix R Package)

Biblioshiny was used for descriptive statistics (e.g., publication per year, citation metrics, authorship
patterns), word clouds, thematic evolution, and three-field plots. Its interactive dashboard facilitates in-depth
exploration of metadata relationships.

Analysis Procedure
The bibliometric analysis was carried out in several steps:
1. Data Extraction:

The selected Scopus documents were exported in BibTeX and CSV formats, containing fields such as title,
authors, abstract, keywords, source, publication year, affiliations, and references.
2. Data Cleaning and Preprocessing:

Redundant keywords (e.g., “halal-tourism” and “halal tourism”) were standardized. Incomplete records were
cross-validated with metadata available on Scopus or the publisher’s website.
3. Descriptive Analysis:

General statistics were produced to summarize publication trends, number of documents per year, average
citations per document, author productivity, and source distribution.
4. Co-occurrence and Keyword Mapping:

Using VOSviewer, a co-occurrence map of keywords was generated to identify clusters of topics frequently
addressed together in the literature.
5. Co-authorship and Collaboration Analysis:

The network of collaboration among authors and institutions was examined to understand the degree of
research synergy within the halal tourism research community in Indonesia.
6. Citation and Impact Analysis:

The most cited documents and authors were identified to determine influential works that have shaped the
field.
7. Thematic Clustering and Trend Mapping:

Bibliographic coupling and thematic evolution analysis were used to identify how research topics have
changed over time and how they are organized conceptually

Limitations of the Method

While bibliometric analysis provides objective and replicable results, it also comes with limitations. First, this study
is confined to the Scopus database, which may exclude relevant literature indexed in other databases such as Web of
Science, DOAJ, or national repositories. Second, citation counts may not fully reflect the quality or relevance of an
article, as they can be influenced by self-citation or network effects. Third, bibliometric analysis focuses on metadata
rather than full-text content, which may limit the depth of qualitative insights. To mitigate these limitations, the study
integrates systematic review procedures and manual screening to ensure that the most relevant and contextually
grounded articles are included. Moreover, visual interpretations were supported by narrative analysis to bridge
quantitative data with contextual understanding.

Result and Discussion

This section presents the findings from the bibliometric analysis, supported by visualizations generated using
VOSviewer and Biblioshiny. The discussion highlights the research productivity, keyword trends, collaboration
patterns, citation influence, and thematic clusters related to halal tourism and its economic impact in Indonesia.
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Figure 1. Network Visualization of Keywords (VOSviewer)

This visualization shows the co-occurrence network of keywords extracted from the 26 Scopus-indexed
documents. The most dominant node is “halal tourism”, indicating its centrality to the field. Strong connections are
visible between ‘“halal tourism” and terms like “Indonesia,” “tourism,” “sustainability,” and “economic impact.”
These clusters suggest that the academic discussion of halal tourism in Indonesia is not isolated from broader themes
such as green development, ethics, and regional policy. The thickness of the lines reflects the frequency of co-
occurrence between keywords, while color-coding highlights different thematic clusters. For instance, one cluster
may emphasize sustainable tourism, while another focuses on policy development or service innovation.
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Figure 2. Co-Authorship Network

This co-authorship map reveals the collaboration structure among authors contributing to the topic. Several
clusters of tightly connected authors are visible, most notably involving Endri, E, Rahmawati, R, and Harini, S, who
appear as central figures in the network. Despite the presence of local collaboration, the network also shows
fragmentation, with many authors working in isolation or in small groups. This suggests that while the field is active
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in Indonesia, international and cross-institutional collaborations are still limited. Strengthening these partnerships
could enhance the quality and reach of future research.
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Figure 3. Biblioshiny Document Overview

The overview panel presents basic statistics from the dataset. A total of 26 documents were published
between 2019 and 2025, involving 81 authors and 23 different sources (journals). The average citation per document
is 6.269, and the annual growth rate of publications is 38.31%, indicating rapidly increasing academic interest in this
field. Additionally, the co-authorship per document is relatively low (2.19), reinforcing the earlier observation that
research efforts are often carried out individually or in small teams.
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Figure 4. Word Cloud of Dominant Keywords

This word cloud provides a visual summary of the most frequently occurring keywords. Terms such as “halal
tourism,” “Indonesia,” “‘sustainability,” “development,” “economic impact,” and “Muslim tourists” appear
prominently. The prominence of “sustainability” reflects a growing awareness of aligning halal tourism with the
principles of environmental and social responsibility. The presence of keywords related to economics (e.g.,
“economic growth,” “market potential”) indicates an increasing tendency to analyze halal tourism from a
development and policy perspective.
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Figure 5. Clustering by Bibliographic Coupling

This figure illustrates thematic clusters using bibliographic coupling, which connects documents that share references.

Two major clusters were identified:

1. Cluster 1 centers on the theme of halal tourism and adventure tourism, indicating interest in experience-based
travel models tailored to Muslim travelers.

2. Cluster 2 includes works that apply adaptive capacity and confirmatory factor analysis (CFA) to explore policy
frameworks, service design, and destination readiness.

These clusters highlight the field’s methodological diversity—ranging from theoretical modeling to empirical

validation—and reflect the need for interdisciplinary approaches to fully understand the complexity of halal tourism

economics.
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Figure 6. Most Globally Cited Documents

Citation analysis identified the most influential works shaping the academic conversation. The most cited
document is Rasul (2019), which focuses on Islamic ethical principles and tourism governance. Other highly cited
works include those examining sustainable destination branding and Sharia-compliant service design. These findings
indicate that the halal tourism discourse is still strongly rooted in foundational works related to ethics, governance,
and religious compliance. While important, this may suggest a research gap in studies that quantitatively assess
macroeconomic outcomes, such as contribution to GDP, tourism revenue, and regional economic development.
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Figure 7. Three-Field Plot (Cited References — Authors — Keywords)

The three-field plot connects three bibliometric dimensions: cited references (left), authors (middle), and
keywords (right). It reveals a strong association between certain researchers and dominant topics such as “halal
tourism,” “sustainability,” and “economic development.” This structure confirms that a small group of authors and
references are repeatedly shaping the narrative, pointing to an emerging intellectual structure. It also shows that
authors tend to concentrate on overlapping themes, which may reinforce theoretical cohesion but also limit conceptual
innovation.

Synthesis of Findings

Overall, the results reveal that halal tourism in Indonesia is an increasingly studied topic, particularly since
2020. The research is largely driven by domestic scholars and tends to focus on ethical tourism, sustainability, and
Islamic service provision. While the discussion of economic impact is gaining traction, it remains underdeveloped in
terms of empirical measurement and comparative analysis. The study also identifies gaps in global collaboration,
diversity of methods, and engagement with macroeconomic data. This presents an opportunity for future scholars to
adopt mixed methods, cross-country studies, or policy impact evaluations to enrich the field.

Conclusion

This study aimed to map the scientific landscape and economic discourse of halal tourism in Indonesia using
a combination of systematic literature review and bibliometric analysis based on Scopus-indexed publications from
2019 to 2025. Through the use of VOSviewer and Biblioshiny, the study uncovered patterns in keyword usage, author
collaboration, thematic clustering, and citation influence. The results show that halal tourism has become a growing
area of academic interest, especially in the context of sustainability, ethical travel, and regional development. The
keyword ‘“halal tourism” consistently appeared as a central theme, often linked to terms such as “Indonesia,”
“economic impact,” and “green development.” These linkages highlight a shift in academic discourse—from basic
service provision and religious compliance toward broader developmental concerns. Despite the growing body of
literature, the field is still dominated by local scholars, with limited international co-authorship, suggesting that
Indonesia is leading the discussion but has yet to integrate fully into the global halal tourism research community.
Furthermore, while ethical and religious dimensions of halal tourism are well-represented, the quantitative
exploration of economic impact—such as effects on GDP, job creation, or tourism revenues—remains
underdeveloped. The analysis also identified two dominant thematic clusters: one focusing on adventure and
destination experiences, and another on policy modeling and destination readiness. These clusters reflect a diversity
of approaches, though often still centered on conceptual frameworks rather than hard economic data.

Publish by Radja Publika

oren—] access 4051



MAPPING THE ECONOMIC IMPACT OF HALAL TOURISM IN INDONESIA: A SYSTEMATIC REVIEW AND
BIBLIOMETRIC ANALYSIS (2019-2025)
Rafika Amira and Feri Ferdian

Acknowledgment

The authors would like to express their sincere gratitude to the Faculty of Tourism and Hospitality,
Universitas Negeri Padang, for providing academic support and research facilities throughout the development of this
study. Special thanks are also extended to the librarians and administrative staff for their assistance in accessing the
Scopus database and bibliometric tools. We also acknowledge the contribution of fellow researchers and peer
reviewers whose insights have helped strengthen the quality of this article. This research would not have been possible
without the collaboration and feedback from colleagues involved in the Halal Tourism Research Group.
Finally, the authors thank all institutions and individuals who have supported this study, directly or indirectly, in the
pursuit of advancing the academic discourse on halal tourism and its economic dimensions in Indonesia.

REFERENCES

Azam, M. S. E., Muflih, B. K., & Al Hag, M. A. (2024). Intersection Between Modern Technologies and Halal
Tourism: Exploring the Role of Digital Innovation in Enhancing Muslim Travellers’ Experience. The Journal
of Muamalat and Islamic Finance Research, 16-31.

Carr, J. A., Petrokofsky, G., Spracklen, D. V, Lewis, S. L., Roe, D., Trull, N., Vidal, A., Wicander, S., Worthington-
Hill, J., & Sallu, S. M. (2021). Anticipated impacts of achieving SDG targets on forests - a review. Forest Policy
and Economics, 126, 102423. https://doi.org/https://doi.org/10.1016/j.forpol.2021.102423

CRME, C. M. A,, Subagio, N. A., Hanim, A., Utami, C. W., & CLC, M. M. (2024). Consumer Behavior Gen Z.
Penerbit Universitas Ciputra.

Deya-Tortella, B., Leoni, V., & Ramos, V. (2022). COVID-led consumption displacement: A longitudinal analysis
of hotel booking patterns. International Journal of Hospitality Management, 107, 103343.
https://doi.org/https://doi.org/10.1016/j.ijhm.2022.103343

Farouk, M. M. (2023). Overview on halal issues. In Innovation of Food Products in Halal Supply Chain Worldwide
(pp. 3-11). Elsevier. https://doi.org/10.1016/B978-0-323-91662-2.00017-X

Firdaus, C. B. (2025). Integrating sharia financial mechanisms with indonesia’s halal economy: Opportunities,
challenges, and strategies for sustainable growth. Journal of Islamic Economic Insights, 1(1), 14-28.

Irfan, M., Ullah, S., Razzag, A., Cai, J., & Adebayo, T. S. (2023). Unleashing the dynamic impact of tourism industry
on energy consumption, economic output, and environmental quality in China: A way forward towards
environmental sustainability. Journal of Cleaner Production, 387, 135778.
https://doi.org/10.1016/J.JCLEPRO.2022.135778

Jaelani, A. K. (2022). The Standardization of Halal Tourism Management in West Nusa Tenggara. Pena Justisia:
Media Komunikasi Dan Kajian Hukum, 20(2).

Kadir, S., & Alaaraj, H. (2023a). Accelerating The Halal Industry Sector To Realize Indonesia As The World Halal
Center. EI-Qish: Journal of Islamic Economics, 3(1).

Kadir, S., & Alaaraj, H. (2023b). Accelerating The Halal Industry Sector To Realize Indonesia As The World Halal
Center. EI-Qish: Journal of Islamic Economics, 3(1).

Kaura, V., Durga Prasad, C. S., & Sharma, S. (2015). Service quality, service convenience, price and fairness,
customer loyalty, and the mediating role of customer satisfaction. International Journal of Bank Marketing,
33(4), 404-422.

Kurniawan, T., Ahmad, A., Supriadi, H., & Harianto, H. (2025). Halal Ethnomedicine as A Health Tourism Initiative:
A Case Study from Bayan Village, Lombok. Malaysian Journal of Medical Sciences, 32(2), 135-147.
https://doi.org/10.21315/mjms-11-2024-878

Liu, K.-N., Hu, C., Lin, M.-C., Tsai, T.-1., & Xiao, Q. (2020). Brand knowledge and non-financial brand performance
in the green restaurants: Mediating effect of brand attitude. International Journal of Hospitality Management,
89, 102566. https://doi.org/https://doi.org/10.1016/j.ijhm.2020.102566

Lukoseviciute, G., Pereira, L. N., Panagopoulos, T., Fedeli, G., Ramsey, E., Madden, K., & Condell, J. (2023).
Recreational trail development within different geographical contexts as a determinant of income multiplier and
local economic impact. Tourism Management Perspectives, 46, 101090.
https://doi.org/https://doi.org/10.1016/j.tmp.2023.101090

Marlinda, A. P., Tamara, A. P., Sambora, R., & Jatmika, S. (2024). The social impact of halal tourism policy in South
Korea: apart from the economic  sector. Asian Journal of  Political  Science.
https://doi.org/10.1080/02185377.2024.2441678

Publish by Radja Publika

oren—] access 4052



MAPPING THE ECONOMIC IMPACT OF HALAL TOURISM IN INDONESIA: A SYSTEMATIC REVIEW AND
BIBLIOMETRIC ANALYSIS (2019-2025)
Rafika Amira and Feri Ferdian

Naini, N. F., Santoso, S., Andriani, T. S., Claudia, U. G., & Nurfadillah, N. (2022). The effect of product quality,
service quality, customer satisfaction on customer loyalty. Journal of Consumer Sciences, 7(1), 34-50.

Pai, C.-K., Liu, Y., Kang, S., & Dai, A. (2020). The Role of Perceived Smart Tourism Technology Experience for
Tourist Satisfaction, Happiness and Revisit Intention. Sustainability, 12, 6592.
https://doi.org/10.3390/su12166592

Pamukcu, H., & Sariisik, M. (2021). Suggestions for standardization of halal tourism in hospitality industry. Journal
of Islamic Marketing, 12(2), 389-407. https://doi.org/10.1108/JIMA-04-2019-0078

Peristiwo, H. (2020). Indonesian and Malaysian potential for a halal tourism industry. African Journal of Hospitality,
Tourism and Leisure, 9(1), 1-16.

Prawiro, A. (2023). Challenges in the Halal Industry Ecosystem: Analyzing the Halal Certification Process for Micro,
Small, and Medium Enterprises in Lombok, West Nusa Tenggara. Mazahib Jurnal Pemikiran Hukum Islam,
22(2), 431-484. https://doi.org/10.21093/mj.v22i2.7010

Rather, R. A., Rasul, T., Khan, H., & Khan, I. (2024). Unveiling the dynamics between consumer brand engagement,
experience, and relationship quality towards luxury hotel brands: Moderating investigation of brand reputation.
International Journal of Hospitality Management, 116, 103572.
https://doi.org/https://doi.org/10.1016/j.ijhm.2023.103572

Richards, G. (2020). Designing creative places: The role of creative tourism. Annals of Tourism Research, 85,
102922. https://doi.org/https://doi.org/10.1016/j.annals.2020.102922

Rizkitama, G. Y. E., Hannase, M., Muttagin, M. |., & Zainal, V. R. (2024). Development of Halal Tourism: Analysis
of Determining Factors and its Impact on the Global Economy. American Journal of Economic and
Management Business (AJEMB), 3(12), 492-513.

Saba, A. O., Salisu, M. A., & Sule, H. A. (2025). Strategies for Maritime Excellence and Environmental Impact
Mitigation Through Halal Practices. In Green and Blue Economy Frameworks for Halal Industry Sustainability
(pp. 101-116). Springer Nature. https://doi.org/10.1007/978-981-96-1729-6_6

Sharin, F. H., Sentosa, I., Spraggon, M., Indiani, N. L. P., & Amerta, I. M. S. (2024). Reshaping Tourism Industry in
Indonesia: The Attraction of Halal Tourism Practices and the Drive of Digitainability. In Emerging Technology
and Crisis Management in The Halal Industry: Issues and Recent Developments (pp. 105-121). Springer
Nature. https://doi.org/10.1007/978-981-97-1375-2_7

Sumardi, W. H., Osman, S., & Sumardi, W. A. (2025). Halal Tourism and the Global Muslim Travel Index (GMT]I):
A Comparative Study of Malaysia and Brunei Darussalam. In The Halal Industry in Asia: Perspectives from
Brunei Darussalam, Malaysia, Japan, Indonesia and China (pp. 157-178). Springer Nature Singapore
Singapore.

Vargas-Sanchéz, A., & Perano, M. (2018). Halal tourism through the lens of generation Z in a Muslim majority
country: implications on tourist services. International Journal of Business and Management, 13(9), 36—49.

Publish by Radja Publika

oren—] access 4053



