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Abstract 

This study compares product profit margins between the domestic and export markets of UMKM in Central 

Lombok. The analysis shows an average domestic margin of 5% (n=10, standard deviation 3%), while the export 

margin is significantly higher at 32% (n=1, standard deviation 5%). A t-test demonstrated a significant difference 

in margins (p-value <0.05). The export process requires more raw materials, but the profit potential is much 

greater. These findings can serve as a reference for UMKM in determining optimal candlenut marketing strategies. 

This is a comparative descriptive study using a quantitative approach. The study was conducted in Central Lombok 

Regency, West Nusa Tenggara Province. Data were obtained through structured interviews with UMKM to obtain 

information on production processes, pricing, marketing strategies, and profit margin calculations. A questionnaire 

was used to obtain data on production costs, selling prices, sales volumes, and profit margins. 
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INTRODUCTION 

Micro, Small, and Medium Enterprises (UMKM) play a strategic role in supporting the regional economy. 

One of the mainstay commodities of UMKM is processed candlenut products, whether in the form of peeled 

candlenut kernels, candlenut oil, or derivative products. Candlenuts are not only known as a key ingredient in the 

culinary and cosmetics industries, but also have broad market potential, both domestically and in export markets. 

Therefore, managing prices and profit margins from candlenut product sales is crucial to ensuring the sustainability 

of UMKM businesses. Furthermore, in the current era of global trade, access to export markets is more widely 

available to UMKM. However, not all UMKM have an adequate understanding of the risks, additional costs, and 

challenges faced in the export process. On the other hand, the domestic market offers ease of distribution and 

access, but with intense price competition. Therefore, a study of profit margins in these two markets will provide 

an objective picture of the potential and challenges of each. 

The main problem in this research lies in the gap in information and strategies in determining profit 

margins between candlenut sales in the domestic and export markets. UMKM set selling prices solely based on 

intuition or following local market prices without considering cost structures and more optimal margin 

opportunities. This unclear information regarding profit comparisons results in ineffective business decisions and 

has the potential to hinder business growth. This research is based on initial observations that UMKM in Central 

Lombok still employ traditional pricing systems, without adequate market analysis. This results in suboptimal 

profit margins for both the domestic and export markets. This comparative study is expected to provide businesses 

with accurate data and information to more rationally set candlenut product prices. The research aims to identify 

factors influencing differences in profit margins between the domestic and export markets. These factors include 

production costs, packaging costs, shipping costs, customs tariffs, market demand, and consumer preferences. By 

understanding these factors, UMKM are expected to be able to formulate appropriate strategies in determining the 

selling price of candlenut products according to the target market segmentation. 

 

LITERATURE REVIEW  

Margin is the percentage of profit from a product or service sold. Margin is calculated by dividing profit 

by capital, then divided by 100 percent. However, often the definition of margin is simpler without a percentage, 
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namely in the form of profit, namely the difference between the selling price of goods and the capital spent to 

produce or purchase the goods. Another name for margin is profit, namely the difference between sales and costs 

incurred (cost). Margin itself is very important in company strategy. Company management will usually determine 

margins with several considerations that will later determine how the goods are sold, how they are marketed, how 

much they cost, how much they will produce, and so on. 

Selling price is the amount of compensation (money or goods) required to obtain a combination of goods 

or services. Companies always set prices for their products in the hope that they will sell well and maximize 

profits. Hansen and Mowen (2001) define "selling price as the monetary amount charged by a business unit to 

buyers or customers for goods or services sold or delivered." According to Mulyadi (2001), "in principle, the 

selling price must cover full costs plus a reasonable profit. The selling price is equal to the cost of production plus 

a markup." From the above definition, it can be concluded that the selling price is the sum of the costs incurred by 

a company to produce a good or service plus the company's desired profit percentage. Therefore, to achieve the 

desired profit, one way for companies to attract consumers is by determining the right price for the product being 

sold. The right price is one that matches the quality of the product and provides customer satisfaction. 

Production costs are the accumulated expenses required by a company to process raw materials into 

products. In other words, the total costs incurred in the production process are called production costs. 

According to Kuswadi (2005), production costs are costs related to calculating the cost of goods manufactured or 

the cost of goods sold. These costs include various costs, such as labor costs, raw materials costs, and factory 

overhead. Production costs are the costs incurred by a company to produce goods or finished products until those 

goods are ready to be marketed or sold. 

 

METHOD  

This research is a comparative descriptive study using a quantitative approach. Descriptive research aims 

to provide a systematic, factual, and accurate overview of the profit margins of candlenut product sales. Data 

collected includes information on the cost of production, selling price, sales volume, and various cost components 

incurred by UMKM in Central Lombok. This data will be analyzed using quantitative descriptive methods, so that 

the results of this study can provide a clear and measurable picture of the differences in profit margins between 

candlenut sales in the domestic and export markets for UMKM. This research was conducted in Central Lombok 

Regency, West Nusa Tenggara Province, specifically in MSME centers engaged in the candlenut production and 

sales sector. This location was selected based on the region's significant candlenut commodity potential and the 

expor activities of some UMKM. The study period is planned for three months, from May to September 2025. The 

population in this study is all UMKM in Central Lombok Regency who produce and market candlenut products, 

both for the domestic and export markets.  

The sampling technique used purposive sampling with the following criteria: UMKM that have been 

producing and selling candlenut products for at least two years, UMKM that have accounting data related to 

production costs and selling prices, and UMKM that sell candlenut products in both the domestic and export 

markets. Based on these criteria, the planned sample size was 20 UMKM, consisting of 10 UMKM focused on the 

domestic market and 10 UMKM with access to the export market. Data for this study was obtained through several 

techniques: structured interviews were conducted with MSME respondents to obtain information on production 

processes, pricing, marketing strategies, and profit margin calculations. A questionnaire was developed to obtain 

quantitative data on production costs, selling prices, sales volume, and profit margins from each respondent. 

Documentation studies were conducted to collect secondary data such as production reports, sales data, export 

data, and local government policies related to MSME development and candlenut product exports. Field 

observations were conducted to directly observe the production processes, business management, and marketing 

systems implemented by UMKM. 
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RESULTS AND DISCUSSION 

Table 1 

Production Process Data for Boiled Candlenuts (Domestic Market) and Peeled Candlenuts (Export Market) 

 
The table above is a summary of data from interviews with candlenut processing UMKM in Pancor Dao, 

Central Lombok. The data above shows the production process of boiled candlenuts for the domestic market and 

peeled candlenuts for the export market. Based on the data in the table above, it shows that the production process 

of candlenuts for the export market has a longer production process compared to boiled candlenuts for the 

domestic market. Each respondent or resource person explained that the process of peeled candlenut products for 

the export market has at least 11 stages of production processes, while boiled candlenuts have 6 stages of 

production processes. 

Table 2 

Data on Raw Material Requirements for Boiled Candlenuts (Domestic Market) and Peeled Candlenuts (Export 

Market) 

 
The table above shows that to produce 1 kg of candlenut from the boiling process only requires 2.86 kg of 

raw materials of candlenut logs, while to produce 1 kg of peeled candlenut for the export market requires 4.08 kg 

of raw materials of candlenut logs. The difference in raw material requirements is because the export market only 

accepts products in whole form without breaking or shards, so to produce 1 kg of whole candlenut requires more 

raw materials than boiled candlenut whose market accepts custom candlenut products, namely whole candlenuts 

with shards. From the data above it also shows that each production process of raw materials of candlenut logs 

processed by UMKM in Central Lombok will be 4 parts, namely (1) Shell (skin), (2) whole candlenut, (3) 

Candlenut shards, (4) foder (dust) / Shrinkage / Error. 
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Tabel 3 

Average Data on Raw Material Prices and Labor Costs between Boiled Candlenut Products (Domestic Market) and 

Peeled Candlenut Products (Export Market) 

 
The table above shows the volatility of the raw material price of candlenut kernels over the past six 

months, with UMKM reporting raw material purchases ranging from Rp 9,500 to Rp 12,000 over the past six 

months. In addition to fluctuating raw material prices, the table also explains the difference in labor costs between 

boiled candlenut production for the domestic market and peeled candlenut production for the export market. 

 

 

Tabel 4 

Results of Data Analysis Related to the Determination of Profit Margins between Boiled Candlenut Products 

(Domestic Market) and Peeled Candlenut Products (Export Market)

 
The margin of peeled candlenut products for the export market in UMKM in Central Lombok is on 

average > 25% compared to the profit margin for boiled candlenut products for the domestic market. From the data 

above, on average, UMKM producing candlenuts for the export market get a margin or profit of 31.83% while 

UMKM producing candlenuts for the domestic market get a margin or profit of 4.69%. Based on the results of the 

independent T test where the domestic candlenut margin is 4.69% with a sample of 10 with a std of 3% while 

candlenut products for the export market have a margin of 31.83%, a sample size of 10, and a std of 5%, the t 

statistic results are -14.72 and a p-value of 3.24e-10 <0.001, this shows a significant difference between the 

margins of export and domestic products, UMKM in Central Lombok are more profitable if candlenut production 

is for the export market. This is because candlenut products for export require higher production costs than 
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candlenuts for the domestic market. Furthermore, the export price is more stable than that of boiled candlenuts, 

making exports more profitable for UMKM in the long run, despite higher initial or production costs. 

 

CONCLUSION  

UMKM producing candlenuts for export have profit margins 5 to 8 times higher than those producing 

candlenuts for the local market. This study found that UMKM producing candlenuts for export have 25% higher 

profits than those producing candlenuts for the domestic market. Although they generate higher profits, UMKM 

producing candlenuts for the domestic market also face higher production costs and a longer production process. 

This study hopes that more UMKM will begin to focus on candlenut production for the export market, due to the 

more stable prices and higher profits. The local government must prioritize export potential by continuing to 

provide guidance and support to candlenut-producing UMKM with export potential. The government must also 

maintain stable raw material prices to facilitate candlenut-producing UMKM in determining selling prices. 

Hopefully, more UMKM will produce candlenuts for the export market, making Pancor Dao Village a foreign 

exchange hero village.  
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