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Abstract

Digital tax transformation through Coretax is expected to improve administrative efficiency and taxpayer compliance.
However, the effectiveness of its implementation still depends on user perception and the quality of socialization. This
study aims to analyze the influence of Coretax and the perceived ease of use of the Coretax system on taxpayer
compliance and examine the role of tax socialization as a moderating variable. The analysis was conducted using
Moderated Regression Analysis (MRA) on 150 taxpayer respondents. The instrument test results showed that all items
were valid and reliable, and the regression model met classical assumptions. The research findings indicate that
Coretax and perceived ease of use have a positive and significant effect on taxpayer compliance. However, tax
socialization was not proven to moderate the relationship between these two variables and taxpayer compliance. These
results confirm that the success of tax digitalization is more influenced by system quality and perceived ease of use,
while socialization requires a more effective approach to have a meaningful impact.
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INTRODUCTION

Taxes are the primary source of state revenue and play a crucial role in maintaining fiscal stability and
supporting national development. Through tax revenue, the government can finance various public needs, including
education, healthcare, infrastructure, and security. Within the State Budget (APBN), tax contributions dominate state
revenue and serve as the backbone of national finances (Gantino et al., 2021). Therefore, optimizing tax revenue is
a strategic agenda for maintaining fiscal sustainability and improving the quality of public services. Although the
government sets an annual tax revenue target, realization has not always met expectations. Data from the Ministry
of Finance (2025) shows that tax revenue has fluctuated over the past five years. In 2020, realization only reached
89.5% due to the impact of the COVID-19 pandemic. However, in 2021-2023, revenues again grew positively and
even exceeded targets. However, this increase does not fully reflect structural improvements in Indonesia's tax
system.

The increasing tax revenue performance has not been accompanied by an optimal tax-to-gross domestic
product (GDP) ratio. According to World Bank data (2023), Indonesia’s tax ratio in 2022 was recorded at 10.419%,
ranking seventh, still lower than ASEAN countries such as Thailand (17.18%), Vietnam (16.21%), and Timor Leste
(21.64%). With the average tax ratio in the ASEAN region around 11.8%, this condition indicates a compliance gap,
namely the gap between potential tax revenue and actual realization. This means that the level of taxpayer compliance
in Indonesia remains a fundamental challenge in efforts to optimize state revenue. (OECD., 2023; Rahayu et al.,
2023; World Bank., 2023)This gap reflects a compliance gap, the difference between potential tax revenue and actual
realization. This means that taxpayer compliance remains a major challenge in optimizing state revenue.
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Table 1Tax Ratios of ASEAN Countries in 2022

Country Tax Ratio (%)
East Timor 21.64
Thailand 17,18
Vietnamese 16.21
Singapore 12.96
Cambodia 12.04
Malaysia 11.40
Indonesia 10.41
Laos 9.46
Myanmar 5.78
Brunei Darussalam 1.30

Source :(Rahayu et al., 2023; World Bank., 2023)

As a strategic step, the Directorate General of Taxes (DGT) is implementing the Coretax System as part of
its digital transformation of tax administration. This system is designed to integrate tax registration, reporting, and
payment processes electronically to improve efficiency, transparency, and accountability. (Setiadi & Saluy,
2025)However, a 2023 survey by the Katadata Insight Center showed that 37% of business owners still considered
digital tax systems, including Coretax, to be less than optimal in terms of reliability and ease of use. This situation
underscores the need to increase the effectiveness of digitalization and support more extensive outreach to encourage
taxpayer compliance. In the context of technology acceptance, perceived ease of use (Perceived Ease of Use) is
crucial. The Technology Acceptance Model (TAM) theory explains that the easier a system is to use, the more likely
users are to adopt it (Tahar et al., 2020). Research Denovan & Marsasi (2025)also Rahayu & Prastiwi (2021)shows
that Perceived Ease of Use influences taxpayer compliance behavior in using the electronic tax system. However,
differences in digital literacy levels among Indonesians pose unique challenges in utilizing Coretax.

To bridge this gap, tax outreach is needed as a means of public education and communication. Gantino et
al., (2021)found that outreach can strengthen the influence of digital systems on compliance. Malik et al., (2023)also
emphasized the importance of digital outreach in strengthening the relationship between e-filing use and taxpayer
compliance, although the moderating effect is not always significant. However, most previous research has focused
on general digital systems such as e-filing and e-billing. Empirical studies on Coretax, the core system of digital tax
reform in Indonesia, are still limited. Furthermore, research integrating Perceived Ease of Use and tax socialization
into a model of their influence on taxpayer compliance is relatively rare. A recent international study further confirms
the research gap. Desriana & Darma, (2024)It shows that the adoption of digital tax systems in developing countries
is still influenced by technological literacy and trust levels, while Al-Okaily (2024)emphasizing that awareness and
trust in digital tax systems play a significant role in improving tax compliance. Therefore, this study offers novelty
by integrating Coretax, Perceived Ease of Use, and tax socialization as factors influencing taxpayer compliance
within a single empirical model. Based on the description, the objectives of this study are to: (1) analyze the influence
of Coretax on taxpayer compliance, (2) assess the influence of Perceived Ease of Use on taxpayer compliance , and
(3) test the role of tax socialization as a moderating variable in the relationship between these two factors and
taxpayer compliance.

LITERATURE REVIEW

Research on taxpayer compliance in the context of tax digitalization has developed alongside the
transformation of tax administration toward the Coretax system. This literature review summarizes previous research
findings that support the development of this research model. The digitalization of taxation in Indonesia through
Coretax is designed to increase efficiency, transparency, and accountability. This system is believed to minimize
face-to-face procedures, reduce administrative costs, and expedite tax services (Heviana et al., 2024). Coretax's
implementation is also seen as part of ongoing tax reforms to strengthen databases, oversight, and data-driven fiscal
policies (Sastri et al., 2025). However, the challenges of implementing this new system remain related to legal
certainty and protection for taxpayers (Arifin et al., 2025), as well as its impact on the workload of tax officials
(Setiadi & Saluy, 2025). Saptono et al., (2023)shows that the quality of the e-tax system (including the quality of
information, systems, and services) has a significant influence on tax compliance intentions through user satisfaction.
A study Saptono et al., (2023)examining e-Filing and e-Form users found that perceptions of reduced compliance
costs and a satisfactory user experience were important mediators between system quality and compliance intentions,
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thus confirming that improving user satisfaction should be a focus of tax digitalization policies. In addition to system
factors, taxpayer acceptance of technology is largely explained through the Technology Acceptance Model (TAM).
This model emphasizes the importance of perceived usefulness and perceived ease of use as determinants of
technology adoption Rahayu & Prastiwi (2021). Recent studies confirm that perceived ease of use significantly
influences the adoption of digital tax systems, including e-filing (Lanniari & Rahmadhani, 2025). Similar factors
were also found by (Mahpudin, 2024)those highlighting digital tax reform from a policy perspective, where system
adoption is influenced by simple and widely accessible service design.

Abu-Silake et al., (2024)integrates Social Cognitive Theory and TAM to show that perceived usefulness and
Perceived Ease of Use directly increase behavioral intention and actual use of digital tax platforms. Abu-Silake et
al., (2024) also highlights the role of social trust and subjective norms as important determinants that increase
perceptions of usefulness and ease of use, which are relevant for the design of socialization interventions in the
Coretax context. Taxpayer compliance within a digitalization framework is also influenced by understanding, trust,
and perceptions of system quality. Sijabat, (2020)This study demonstrates that e-filing adoption in Indonesia is
influenced by trust in government services (e-government services). Meanwhile, Susanto & Fiorita (2023)it
emphasizes that taxpayer compliance is determined not only by technical factors but also by behavior and awareness,
which can act as mediators in the relationship between technology utilization and compliance.

Adem et al., (2024)confirms that the dimensions of power and trust have a significant influence on taxpayer
compliance behavior, particularly in the context of digitalization and tax administration reform. Power manifested
through sanctions and supervision can increase material compliance, while trust built through transparency and
quality public services encourages voluntary compliance. These findings support the argument that the successful
implementation of digital tax technologies such as Coretax is determined not only by the sophistication of the system,
but also by simultaneous efforts to build trust and legitimacy in the tax authorities through effective and accountable
outreach (Adem et al., 2024).

Several studies have added that external moderating factors such as socialization and taxpayer satisfaction
are also relevant. They Gantino et al., (2021)also Nuzba & Mayasari, (2025)found that tax socialization can increase
understanding, ultimately strengthening compliance. Research by Kurniawan and Hidayat (2025) highlighted the
challenges of Coretax implementation, which still requires digital literacy support and a more effective public
communication strategy. Furthermore, Rani et al., (2025)a literature review found that the quality of tax services and
modernization of the tax system influence compliance, with taxpayer satisfaction acting as a moderating variable.
Compliance is determined not only by system quality but also by government trust and perceived service quality
(Ariyanto et al., 2024). Research Ariyanto et al., (2024)finds that trust and perceived service mediate the
effectiveness of tax technology in improving compliance, suggesting that strengthening Coretax's technical
capabilities must be accompanied by efforts to build legitimacy and public trust. In an international context,
(Mahpudin, 2024)it emphasizes that digital tax reform must address policy developments, focusing not only on
technology but also on legal certainty. This aligns with findings (Darmayasa & Hardika, 2024)using the Slippery
Slope Framework, which explains that power (law enforcement) and trust (trust in tax authorities) are complementary
factors in shaping compliance.

Based on a literature review, this study aims to emphasize that taxpayer compliance is not solely determined
by the existence of digital systems such as Coretax, but is also influenced by perceived ease of use, socialization,
and other moderating factors such as taxpayer understanding and satisfaction. Therefore, this study positions Coretax
and Perceived Ease of Use as independent variables, taxpayer compliance as the dependent variable, and tax
socialization as a moderating variable, which is expected to clarify the relationship between the variables. This study
analyzes the influence of Coretax (digital taxation) and Perceived Ease of Use (PEOU) on taxpayer compliance, with
tax socialization as a moderating variable. Coretax is expected to improve administrative efficiency, transparency,
and accuracy of tax services, thus positively impacting compliance. Meanwhile, PEOU emphasizes the importance
of ease of use of digital systems in encouraging technology adoption and tax compliance behavior. Tax socialization
is seen as playing a role in strengthening this relationship by increasing taxpayer understanding, digital literacy, and
trust in the system. Tax digitalization through the Coretax system is an innovation by the Directorate General of
Taxes to improve the efficiency, transparency, and accuracy of tax administration. Research Heviana et al.,
(2024)shows Sastri et al., (2025)that Coretax implementation can improve service quality and strengthen taxpayer
trust in the tax system. The administrative process efficiency resulting from Coretax is expected to reduce compliance
barriers and increase taxpayer willingness to report and pay their taxes on time.

H1: Coretax (digital taxation) has a positive effect on taxpayer compliance.
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Perceived ease of use (PEOU) describes the extent to which a person believes using a technology system
requires minimal effort (Davis, 1989). In the context of digital taxation, (Rahayu & Prastiwi, 2021)this (Denovan &
Marsasi, 2025)demonstrates that user-friendly systems encourage compliance intentions and technology adoption.
Taxpayers who perceive the Coretax system as easy to access and operate tend to be more compliant in their tax
reporting.

H2: Perceived Ease of Use (ease of use of the Coretax system) has a positive effect on taxpayer
compliance.

Tax socialization serves as a means of public education and communication to increase taxpayer literacy,
trust, and participation. Research (Gantino et al., 2021)shows (Malik et al., 2023)that effective socialization
strengthens the relationship between digital system utilization and taxpayer compliance behavior. In this context,
socialization is expected to strengthen Coretax's influence on taxpayer compliance.

H3: Tax socialization strengthens the influence of Coretax on taxpayer compliance.

Furthermore, the understanding and training provided through outreach also help taxpayers operate the
digital system with greater confidence. (Nuzba & Mayasari, 2025)emphasized that outreach increases user
understanding and comfort with e-filing technology. Thus, tax outreach can also strengthen the relationship between
perceived ease of use of Coretax and taxpayer compliance.

H4: Tax socialization strengthens the influence of Perceived Ease of Use on taxpayer compliance.

Corefax Hi1
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Perceived Ease of Use sistem H‘/

Cortax
(Kemudahan Penggunaan) (X2)
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Figure 1. Conceptual Framework of the Research

METHOD

This study uses a quantitative approach with a causal survey design to analyze the influence of Coretax
(digital taxation) and Perceived Ease of Use (PEOU) on taxpayer compliance, with tax socialization as a moderating
variable. The research population was individual and corporate taxpayers registered with the Tax Service Office
(KPP) and had used the Coretax system. The sampling technique used was purposive sampling, with the following
criteria: (1) taxpayers officially registered with the KPP, (2) have used Coretax at least once in the last year, (3)
understand the basics of using the digital tax system, and (4) have participated in tax socialization either in person
or online. The sample size was determined using the Hair et al., (2010) approach, which is at least 5-10 times the
number of research indicators. With 24 indicators, the minimum sample size is 120 respondents. The research
instrument was designed using a Likert scale of 1-5 to measure the level of respondent agreement with statements
on each research variable. The definition of Tax Digitalization through Coretax is a DGT innovation to increase
efficiency, transparency, and accuracy of tax administration, Perceived ease of use (PEOU) is the belief that the
technology system is easy to use, Tax compliance is a condition when taxpayers fulfill their tax obligations correctly,
completely, and timely in accordance with applicable regulations and tax socialization is an educational activity and
public communication aimed at increasing taxpayer literacy, trust, and participation.
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The Coretax variable (X1) is measured through indicators of tax administration efficiency, time saving,
transparency and accountability, and accessibility of digital services. The Perceived Ease of Use variable (X2)
includes perceptions of ease of understanding the system, clarity of information, minimal mental effort, ease of
operating the system, and flexibility of features according to user needs. The Taxpayer Compliance variable (Y) is
measured through the dimensions of power (compliance due to sanctions and supervision) and trust (belief that the
tax system is managed fairly, transparently, and in the public interest). Meanwhile, the tax socialization variable (M)
is assessed based on the media, material, and frequency of socialization, which reflects the extent to which taxpayers
obtain information that is easily accessible, relevant, understandable, and delivered routinely.. Prior to hypothesis
testing, instrument validity and reliability tests were conducted to ensure the quality of the primary data obtained.
Data analysis in this study was conducted using multiple linear regression with the help of SPSS software, which
included validity tests, reliability tests, classical assumption tests, regression tests, and moderation tests using the
Moderated Regression Analysis (MRA) method.

Table 1. Measurement Basis

Construct Indicator Reference

Digital Taxation (Coretax) 4 (Leo & Alimuddin, 2023)
Ease of Use 3 (Ariasih et al., 2021)
Taxpayer Compliance 3 (Saputra et al., 2021)

Tax socialization 3 (Handayani & Kusuma, 2023)

Source:(Ariasih et al., 2021)
Table 2. Constructs and Indicators

Construct Code Indicator

Digital Taxation X1.1 Taxpayers can easily access tax services through the Coretax
(Coretax) ™ system.
Tax digitalization helps taxpayers save time in the tax
administration process.

Coretax increases the efficiency and convenience of taxpayers in
X1.3 - . L

fulfilling their tax obligations.

Good access to digital services reflects the effectiveness of
implementing tax digitalization.
Ease of Use Taxpayers tend to be more compliant if the digital tax system is easy

X2.1 to learn and understand.

A simple system increases taxpayers' desire to fulfill their tax
obligations on time.

The ease of operating the system encourages taxpayers to remain
consistent in fulfilling tax compliance.

Taxpayers who register in accordance with the provisions

Y1.1 L - ) .

demonstrate initial compliance with tax regulations.
Y12 Taxpayer compliance can be seen from the timeliness of reporting

"~ SPT according to the specified deadline.
Taxpayers who calculate and pay their taxes correctly reflect full
compliance with tax obligations.
Taxpayers often participate in tax socialization activities held by
relevant agencies.

M1.2 The material presented in the tax socialization is easy for taxpayers
"~ to understand.

The method of delivering tax socialization is interesting and helps
M1.3 > N
taxpayers understand their tax obligations.

Source:(Ariasih et al., 2021)

X1.2

X114

X2.2

X2.3

Taxpayer
Compliance

Y1.3

Tax socialization M1.1
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RESULTS AND DISCUSSION
RESEARCH RESULT

To ensure the validity of the research data, all instruments and regression models underwent a series of tests.
The validity test results showed that all items in the Coretax, Perceived Ease of Use System Coretax, Taxpayer
Compliance, and Tax Socialization variables had a calculated r value higher than the table r (0.135), so all items
were declared valid. The reliability test also showed that all constructs had a Cronbach's Alpha value above 0.6, so
the instrument was declared reliable. The results of the classical assumption test indicate that the residuals are
normally distributed (Asymp. Sig. = 0.200), there is no multicollinearity (Tolerance = 0.881; VIF = 1.135), and no
heteroscedasticity (sig = 0.079 and 0.954). Thus, all instruments and regression models are declared to meet the
eligibility criteria and can be used in hypothesis testing.

Hypothesis Testing

Hypothesis testing was conducted to determine the effect of the independent variables on the dependent variable
and to test whether tax socialization could act as a moderating variable. The analytical method used was Moderated
Regression Analysis (MRA) with the aid of SPSS software. The analysis included a coefficient of determination test,
a simultaneous test (F test), and a partial test (t test). Moderated Regression Analysis was used to assess whether tax
socialization could strengthen or weaken the relationship between coretax and perceived ease of use of the coretax
system on taxpayer compliance. The testing process was carried out by adding interaction variables ( X: xM — Y
and X> x M — Y ) to the model. The coefficient of determination test aims to measure the extent to which independent
variables and interaction variables are able to explain variations in the dependent variable. Adjusted R2 values that
are closer to 1 indicate better predictive ability of the model (Ghozali, 2021).

Table 3. Hypothesis Testing

Variables Hypothesis | Coefficient p- Conclusion
Direction Value

Coretax (X1) Positive 0.403 0.003 Hypothesis Supported
Perceived ease of use | Positive 0.708 0,000 Hypothesis Supported
of the Coretax system
(X2)
XixM—>Y Positive -0.004 0.571 Hypothesis Not Supported
X:xM—>Y Positive -0.016 0.072 Hypothesis Not Supported
Adjusted R? 0.548
F-Test 37,070 Sig 0.000 Eligible Model

Source: Processed data, 2025

The Adjusted R? value of 0.548 indicates that 54.8% of the variation in taxpayer compliance can be explained
by the Coretax variables, Perceived Ease of Use of the Coretax system, tax socialization, and the interaction between
these variables. Meanwhile, the remaining 45.2% is influenced by other factors outside the regression model. The F
test is used to determine the feasibility of the model simultaneously, where the model is considered feasible if the
significance value is <0.05 (Ghozali, 2021). Based on the analysis results presented in Table 3, the Coretax variable
(X1) was proven to have a positive and significant effect on taxpayer compliance, with a coefficient value of 0.403
and a p-value of 0.003 (<0.05). These results indicate that the better the implementation or utilization of Coretax, the
higher taxpayer compliance. Thus, the first hypothesis is supported.

The variable Perceived Ease of Use of the Coretax System (X2) also showed a positive and significant influence
on taxpayer compliance. A coefficient of 0.708 with a p-value of 0.000 (<0.05) indicates that perceived ease of use
of the Coretax system can encourage taxpayers to be more compliant. Therefore, the second hypothesis is supported.
On the other hand, the results of the moderation test indicate that tax socialization is unable to moderate the effect
of Coretax on taxpayer compliance ( Xi x M — Y) . This is evident from the coefficient value of —0.004 with a p-
value of 0.571, indicating the insignificance of the relationship. Thus, the first moderation hypothesis is not
supported. Similar results were found in the interaction between Perceived ease of use of the Coretax system and
taxpayer compliance ( X> x M — Y ). The interaction coefficient of —0.016 with a p-value of 0.072 (> 0.05) indicates
that tax socialization also does not act as a moderating variable in this relationship. Thus, the second moderation
hypothesis is not supported.
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The results of the F test show a calculated F value of 37.070 with a significance of 0.000, which means that all
variables in the model have a simultaneous effect on taxpayer compliance and the regression model is declared
suitable for use. Overall, the results of this study indicate that Coretax and the perceived ease of use of the Coretax
system have a positive and significant effect on taxpayer compliance, but tax socialization does not function as a
moderating variable. Therefore, only the main hypothesis is supported, while the two moderating hypotheses are not
proven. The overall regression model is deemed adequate based on the Adjusted R? value and the F-test.

DISCUSSION

The results of the study indicate that the coretax variable has a significant effect on taxpayer compliance. This
finding is in line with the view that digitalization of tax administration through the core tax administration system
can improve data accuracy, transparency, and efficiency of tax services, thus having a positive impact on taxpayer
compliance. Previous studies also confirmed that the implementation of the coretax administration system increases
trust, perceptions of fairness, and the effectiveness of tax administration supervision (Heviana et al., 2024). Arifin et
al. (2025)explained that strengthening the legal framework and legal certainty related to coretax provides a sense of
security for taxpayers in digital transactions. Thus, the findings of this study are consistent with the idea that the
digital transformation of the Directorate General of Taxes through coretax is an important instrument in improving
the level of tax compliance in Indonesia.

Furthermore, the perceived ease of use of the Coretax system has also been shown to significantly influence
taxpayer compliance. These results support the Technology Acceptance Model (TAM) theory, which states that
perceived ease of use is a key factor in increasing the acceptance and use of technology (Davis, 1989). Several
previous studies have shown that ease of use of digital tax systems such as e-filing, e-billing, and Coretax increases
taxpayer behavioral intentions and compliance (Tahar et al., 2020). International research also supports these
findings. Abu-Silake et al. (2024)confirms that ease of navigation and interface of digital tax platforms are dominant
factors in encouraging actual usage of digital tax systems. Ariyanto et al. (2024)also confirms that perceived ease of
use contributes directly to satisfaction and compliance in using digital tax systems. Thus, the findings of this study
indicate that the easier the Coretax system is to learn and operate, the greater the tendency for taxpayers to comply.

On the moderating variable of tax socialization. Test results show that the interaction between coretax x tax
socialization and perceived ease of use x tax socialization does not significantly influence taxpayer compliance. This
indicates that tax socialization is unable to strengthen or weaken the relationship between coretax implementation
and taxpayer compliance. This finding differs from research (Gantino et al., 2021)and (Malik et al., 2023), which
states that socialization can strengthen the influence of the digital tax system on taxpayer compliance. However, the
findings of this study are in line with research by Handayani & Kusuma (2023) and Desriana Dewi & Darma (2024),
which found that socialization is not always effective due to inconsistent quality of information delivery, limited
access, and less applicable counseling materials.

Conceptually, these results can also be explained by global research. This Al-Okaily (2024)study confirms that
tax trust and awareness are often more important than formal socialization. OECD (2023)It World Bank. (2023)also
underscores that tax socialization must be balanced with digital skills, regulatory clarity, and consistent
implementation to have a significant impact. Therefore, the lack of evidence for the moderating role of tax
socialization in this study suggests that the socialization conducted may not be sufficiently adaptive to taxpayer
needs, especially when the coretax system is still in the transition and development phase.

These findings are further strengthened when compared to the literature on tax digitalization. Several studies
highlight that the successful adoption of a digital tax system is not solely determined by socialization, but is also
influenced by perceptions of security, usefulness, service quality, and technological readiness (Saptono et al., 2023;
Sijabat, 2020). Nuzba & Mayasari (2025)[1] emphasized that taxpayer understanding and direct interaction with tax
officials or volunteers are more significant in increasing compliance than mass socialization. Therefore, the results
of this study reinforce the view that general tax socialization is inadequate to strengthen the relationship between tax
technology and taxpayer compliance.

Overall, the results of this study confirm that (1) implementation of coretax and (2) perceived ease of use of the
system are the main factors driving taxpayer compliance, in line with the direction of digitalization of Indonesian
taxation. However, (3) tax socialization does not act as a moderating variable, indicating that increasing compliance
through digitalization cannot rely solely on socialization, but requires a more comprehensive strategy such as
improving service quality, education based on taxpayer needs, and strengthening trust in tax institutions.
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CONCLUSION

This study aims to analyze the influence of coretax and the perceived ease of use of the coretax system on
taxpayer compliance and to examine the role of tax socialization as a moderating variable. Based on the results of
the analysis using Moderated Regression Analysis (MRA), the following conclusions were obtained. First, Coretax
has been shown to have a positive and significant impact on taxpayer compliance. This indicates that the better the
implementation of the core tax administration system, in terms of data integration, technological reliability, and
service transparency, the higher the level of taxpayer compliance. Digitization through Coretax has been proven to
improve accuracy, efficiency, and convenience, thus encouraging taxpayers to be more compliant in fulfilling their
obligations.

Second, the perceived ease of use of the Coretax system also has a positive and significant influence on taxpayer
compliance. This finding indicates that perceived ease of use significantly determines the level of acceptance of tax
technology and directly impacts compliance behavior. The easier the Coretax system is to learn, understand, and
operate, the more likely taxpayers are to comply with tax reporting and payment. Third, tax socialization did not act
as a moderating variable in the relationship between coretax and perceived ease of use on taxpayer compliance. Both
interaction variables (coretax x tax socialization and perceived ease of use x tax socialization) showed no significant
effect. This ineffectiveness of the moderating role indicates that tax socialization has not been able to strengthen the
impact of coretax implementation or the perceived ease of use of the system on taxpayer compliance. This may
indicate that socialization still needs improvement, both in terms of the quality of delivery, the intensity of education,
and the suitability of the material to taxpayer needs. Overall, this study confirms that digital tax transformation
through Coretax and perceived ease of use are important factors in increasing taxpayer compliance. However, tax
outreach has not yet played a strategic role as a moderating mechanism, necessitating a more adaptive educational
approach oriented toward taxpayer needs.

REFERENCES

Abu-Silake, S. A., Alshurafat, H., Alagrabawi, M., & Shehadeh, M. (2024). Exploring the key factors influencing
the actual usage of digital tax platforms. Discover Sustainability, 5(1). https://doi.org/10.1007/s43621-024-
00241-2

Adem, M., Desta, T., & Girma, B. (2024). Determinants of Tax Compliance Behavior: A Case Study in Ethiopia.
Sage Open, 14(4). https://doi.org/10.1177/21582440241292869

Al-Okaily, M. (2024a). Advancements and forecasts of digital taxation information systems usage and its impact on
tax compliance: does trust and awareness make difference? Journal of Financial Reporting and Accounting.
https://doi.org/10.1108/JFRA-09-2023-0567

Al-Okaily, M. (2024b). Advancements and forecasts of digital taxation information systems usage and its impact on
tax compliance: does trust and awareness make difference? Journal of Financial Reporting and Accounting.
https://doi.org/10.1108/JFRA-09-2023-0567

Avrifin, D., Prio Agus Santoso, A., & llmu Hukum, J. (2025). Discourse on the Coretax System in Indonesia: A Study
of Legal Certainty and Guarantees for Taxpayers. The Easta Journal Law and Human Rights, 3(02), 118—
127. https://doi.org/10.58812/eslhr.v3i02

Ariyanto, D., Dewi, A. A., Paramadani, R. B., & Paramadina, A. A. (2024). Determinants of tax compliance and
their impact on a sustainable information society: an investigation of MSMEs. Cogent Business &
Management, 11(1). https://doi.org/10.1080/23311975.2024.2414856

Ariasih, N. P. D., Mahyuni, L. P., & Putra, A. A. M. S. (2021). Menelisik penerimaan e-faktur versi 3.0 melalui
pendekatan technology acceptance model. Jurnal Riset Akuntansi & Perpajakan (JRAP), 8(01), 37-52.
https://doi.org/10.35838/jrap.2021.008.01.04

Darmayasa, I. N., & Hardika, N. S. (2024). Core tax administration system: the power and trust dimensions of
slippery slope framework tax compliance model. Cogent Business & Management, 11(1).
https://doi.org/10.1080/23311975.2024.2337358

Denovan, R. F., & Marsasi, E. G. (2025). Perceived Ease of Use, Perceived Usefulness And Satisfaction To
Maximize Behavioral Intention With The Technology Acceptance Model In Generation Y And Z
Consumers.  Jurnal  Pamator:  Jurnal  Ilmiah  Universitas  Trunojoyo,  18(1), 1-36.
https://doi.org/10.21107/pamator.v18i1.29461

Published by Radja Publika

open/—| access 4442


https://doi.org/10.1080/23311975.2024.2414856

DIGITAL TAXTRANSFORMATION: CORETAX AND EASE OF USE ON TAXPAYER COMPLIANCE WITH TAX
SOCIALIZATION AS A MODERATING VARIABLE
Suryanih*

Desriana Dewi, N. P., & darma, G. sri. (2024). Social Norms, Perceptions, Taxpayer Behavior, Tax Digitalization
and Taxpayer Compliance.  Jurnal  Indonesia  Sosial ~ Teknologi, 5(8), 3691-3705.
https://doi.org/10.59141/jist.v5i8.1303

Gantino, R., Lesi, H., & llyas, M. (2021). Taxpayer Compliance Model Moderated by Socialization Taxation SMEs
in Indonesia. International Journal of Scientific and Research Publications (IJSRP), 11(2), 122-129.
https://doi.org/10.29322/1JSRP.11.02.2021.p11015

Ghoazali, I. (2021). Aplikasi Analisis Multivariate dengan Program SPSS. Badan Penerbit Universitas Diponegoro.

Handayani, M. and Kusuma, G. S. M. (2023). Pengaruh kesadaran wajib pajak dan sosialisasi perpajakan terhadap
kepatuhan wajib pajak dalam membayar pajak bumi dan bangunan perdesaan dan perkotaan. Balance :
Jurnal Akuntansi Dan Bisnis, 8(1), 1. https://doi.org/10.32502/jab.v8i1.5786

Heviana, R. N., Nisa, F., & Prawati, L. D. (2024). Tax Digitalization and Transparency: The Role of Core Tax
Administration System (CTAS) In Indonesia’s Tax Reform. 2024 International Conference on Information
Technology Systems and Innovation (ICITSD), 169-175.
https://doi.org/10.1109/1CITS165188.2024.10929365

Lanniari HS, R., & Rahmadhani, A. I. (2025). The Influence of Perceived Security, Usefulness, and Ease of Use on
the Adoption of E-Filing by Individual Taxpayers at PT Infineon Technologies Batam. Journal of Applied
Accounting and Taxation, 10(1), 80-87. https://doi.org/10.30871/jaat.v10i1.9190

Leo, M. and Alimuddin, 1. (2023). Pengaruh digitalisasi pembayaran pajak, tarif pajak terhadap kepatuhan wajib
pajak pelaku umkm kota baubau. Jurnal Ekonomi Pembangunan STIE Muhammadiyah Palopo, 9(2), 520.
https://doi.org/10.35906/jep.v9i2.1793

Mahpudin, E. (2024). Digital tax reform in Indonesia: Perspective on tax policy development. Journal of
Infrastructure, Policy and Development, 8(8), 7032. https://doi.org/10.24294/jipd.v8i8.7032

Malik, R. A., Mulyatini, N., Akbar, D. S., & Rizkia, T. S. (2023). How Digital Sosialisasi pajak Moderates E-Filling
Against Individual Taxpayer Compliance. E-Jurnal Akuntansi, 33(3), 715.
https://doi.org/10.24843/EJA.2023.v33.i03.p10

Nuzba, A. O., & Mayasari, M. (2025). Does Taxpayer Understanding and The Use of E-Filing Affect Taxpayer
Compliance? (Tax Volunteer as Moderating Variable) (pp. 202—219). https://doi.org/10.2991/978-94-6463-
640-6_16

OECD. (2023). Corporate Tax Statistics: Fourth Edition. . OECD .

Rahayu, S., & Prastiwi, D. (2021). THE EFFECT OF PERCEIVED EASE OF USE AND USEFULNESS OF E-
FILING ON TAXPAYERS COMPLIANCE: TAXPAYER BEHAVIORAL INTENTION AS A
MEDIATING VARIABLE. International Journal of Economics, Business and Management Research,
5(06), 114-127. www.ijebmr.com

Rahayu, Y., Evana, E., & Prasetyo, T. J. (2023). The Influence of Governance, Economic Growth, and Foreign Direct
Investment on Tax Ratios in Southeast Asian Countries. International Journal of Business and Applied
Economics, 2(6), 963-980. https://doi.org/10.55927/ijbae.v2i6.7033

Rani, S., Nuryati, T., Yulaeli, T., Nurbaiti, B., Prawestiningrum, E., Syafikah Rani, A., Ekonomi dan Bisnis, F., &
Bhayangkara Jakarta Raya, U. (2025). Literature Review of The Influence of Tax Service Quality and Tax
System Modernization on Taxpayer Compliance By Moderating On Taxpayer Satisfaction-Alya Literature
Review of The Influence of Tax Service Quality and Tax System Modernization on Taxpayer Compliance
By Moderating On Taxpayer Satisfaction. Journal Stagflasi :Ekonomi, Manajemen Dan Akuntansi, 3(1), 24—
30. https://doi.org/10.xxxx

Saptono, P. B., Hodzi¢, S., Khozen, 1., Mahmud, G., Pratiwi, I., Purwanto, D., Aditama, M. A., Haq, N., & Khodijah,
S. (2023). Quality of E-Tax System and Tax Compliance Intention: The Mediating Role of User Satisfaction.
Informatics, 10(1), 22. https://doi.org/10.3390/informatics10010022

Saputra, P. H., Hamid, B., & Yulia, T. K. (2021). Kebijakan fiskal pemerintah, layanan pajak daring dan kepatuhan
persepsian wajib pajak pribadi di kota samarinda. Jurnal Akuntansi Keuangan Dan Bisnis, 14(2), 291-300.
https://doi.org/10.35143/jakb.v14i2.4745

Sastri, I. M., Yoga, I. G. A. P., & Datrini, L. K. (2025). DJP Online Update Towards Coretax System According to
Consultants’ Perception. International Journal of Current Science Research and Review, 08(06).
https://doi.org/10.47191/ijcsrr/V8-i6-15

Setiadi, T. B., & Saluy, A. B. (2025). The Influence Of Changes In The Coretax Taxation System On Stress Levels
And Workload In The Tax Department. Jurnal Fokus Manajemen, 5(2), 145-150.
https://doi.org/10.37676/jfm.v5i2.8050

Published by Radja Publika

open/~| access 4443


https://doi.org/10.30871/jaat.v10i1.9190
https://doi.org/10.3390/informatics10010022

DIGITAL TAX TRANSFORMATION: CORETAX AND EASE OF USE ON TAXPAYER COMPLIANCE WITH TAX

SOCIALIZATION AS A MODERATING VARIABLE

Suryanih*

Sijabat, R. (2020). Analysis of e-Government Services: A Study of the Adoption of Electronic Tax Filing in
Indonesia. Jurnal llmu Sosial Dan Ilmu Politik, 23(3), 179. https://doi.org/10.22146/jsp.52770

Susanto, Y. K., & Fiorita, 1. (2023). TAXPAYER COMPLIANCE: TAXPAYER BEHAVIOR ANALYSIS AND
TAX AWARENESS AS A MEDIATING IN INDONESIA. Jurnal Bisnis Dan Akuntansi, 25(1), 197-206.
https://doi.org/10.34208/jba.v25i1.2067

Tahar, A., Riyadh, H. A., Sofyani, H., & Purnomo, W. E. (2020). Perceived Ease of Use, Perceived Usefulness,
Perceived Security and Intention to Use E-Filing: The Role of Technology Readiness. The Journal of Asian
Finance, Economics and Business, 7(9), 537-547. https://doi.org/10.13106/jafeb.2020.vol7.n09.537

Wahyu Hidayat, A. K., & Inayati, I. (2025). Implementation of the Core Tax System: Impacts and Challenges on
Tax Revenue in Indonesia. Journal  Transnational  Universal  Studies, 3(6), 1-8.
https://doi.org/10.58631/jtus.v3i6.168

World Bank. (2023). Indonesia Economic Prospects.
.Https://Www.Worldbank.Org/En/Country/Indonesia/Publication/Indonesia-Economic-Prospects.

Published by Radja Publika

il O A
B

4444



