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Abstract

This study examines the politicization of entertainment and its implications for democratic participation in Indonesia,
with a particular focus on the 2024 West Java Local Election (Pilkada Jawa Barat). In the digital era, political
communication is no longer confined to traditional media; instead, candidates increasingly rely on entertainment-
driven platforms such as TikTok, Instagram, and YouTube, as well as campaign concerts and celebrity endorsements,
to engage voters. Drawing on qualitative data from campaign content, media reports, and voter interviews, the
findings reveal that entertainment media have become central to political public relations, enabling candidates to
build personal brands, cultivate emotional connections, and mobilize younger voters, particularly millennials and
Gen Z. The study shows that entertainment media lower barriers to political participation by presenting politics in
accessible, culturally familiar, and entertaining formats. However, this trend also carries significant risks, as voter
impressions are often shaped more by personality, humor, and popularity than by substantive policy debates. The
West Java Pilkada illustrates the hybrid nature of Indonesian democracy, where digital spectacle is combined with
traditional cultural and religious campaigning, reflecting both innovation and fragility in political communication.
Overall, the research concludes that entertainment media function as a double-edged sword in Indonesian politics:
while they democratize access and expand participation, they also risk reinforcing shallow, personality-centered
politics that undermine accountability and deliberation. The findings contribute to broader debates on public relations
politics, mediatization, and democratic consolidation in the digital era, offering insights for scholars, practitioners,
and policymakers concerned with the evolving relationship between media, politics, and democracy.

Keywords: Entertainment Media, Political Public Relations, Mediatization of Politics, Pilkada Jawa Barat,
Indonesian Democracy

INTRODUCTION

In modern societies, political communication is no longer limited to traditional news outlets such as
newspapers, radio, or television news broadcasts. The rapid development of media technology has shifted the way
people access information, leading to the emergence of new platforms that blend politics and popular culture (Jin,
2024). Entertainment media, in particular, has become one of the most influential arenas where political messages
are delivered and consumed by the public (Kim & Patterson, 2025). This phenomenon, often described as the
politicization of entertainment, highlights how politics increasingly permeates spaces that were once considered
purely recreational (Patrick et al., 2024). Political messages are no longer confined to formal debates or news
programs but are also present in light-hearted contexts such as late-night comedy shows, talk shows, political satire,
films, and even viral content on digital platforms (Long et al., 2021). Such developments illustrate how entertainment
can serve as an alternative channel for political communication that reaches broader and more diverse audiences
(Naerland & Dahl, 2022).

As a result, citizens are now exposed to political content not only through conventional news reports but also
through jokes, memes, celebrity endorsements, and cultural narratives embedded in entertainment products (Harff
& Schmuck, 2025). This shift shows that political information is no longer delivered in formal, one-directional
formats, but increasingly wrapped in entertaining packages that are easier to digest and more emotionally engaging.
These new modes of engagement suggest that entertainment media does more than provide amusement; it actively
shapes how individuals perceive, interpret, and respond to political issues in contemporary society. The boundary
between “serious” political communication and “light” entertainment is therefore becoming increasingly blurred,
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creating both opportunities and risks for democratic participation (Darbo & Skjerdal, 2019). The convergence
between politics and entertainment has important implications for how citizens consume, interpret, and respond to
political messages (Matthes et al., 2023). On the positive side, entertainment media can serve as an entry point for
individuals who are otherwise disengaged from formal political processes, offering accessible and relatable
narratives that stimulate political interest and participation (Alodat et al., 2023). By simplifying complex political
issues through humor, storytelling, or celebrity endorsement, entertainment can encourage broader segments of
society especially younger voter to pay attention to political debates (Doona, 2016). However, this process can also
result in oversimplification, selective framing, or even misinformation, particularly when political content is
designed more for virality than for substance.

In Indonesia, where younger voters constitute a significant portion of the electorate, this phenomenon is highly
relevant (Kholilah Yahya et al., 2024). The simultaneous regional elections (Pilkada Serentak), particularly in
populous provinces such as West Java, demonstrate how candidates increasingly rely on entertainment platforms to
connect with voters, especially millennials and Gen Z. The demographic reality of Indonesia shows that young voters
dominate the electorate, making them a crucial target group for political campaigns (Hertanto, 2023). Unlike older
generations who tend to rely on television and print media, younger voters are digital natives who spend significant
time on social media, consuming information in short, visual, and entertaining formats. This generational shift
compels political actors to adapt their communication strategies by embedding political narratives within
entertainment spaces that resonate with the lifestyle and media habits of these younger audiences (Garcia et al.,
2015).

In practice, this adaptation is reflected in candidates’ use of TikTok dances, Instagram reels, YouTube vlogs,
and collaborations with digital influencers to craft a relatable image and build emotional bonds with constituents
(Bizjak Zabukovec & Faganel, 2024). Candidates no longer limit themselves to delivering campaign promises
through formal speeches or debates but instead employ humor, visual storytelling, and interactive content to engage
voters on a personal level. Such strategies show how political actors respond to the fragmented media environment,
where attention spans are shorter and competition for visibility is intense. By embedding political content in popular
culture, candidates increase their chances of reaching disengaged citizens, particularly first-time voters, who may
otherwise remain indifferent to traditional political campaigns (Griining & Schubert, 2022).

The Pilkada Jawa Barat offers a clear illustration of this phenomenon. Candidates strategically utilized social
media platforms such as Instagram, TikTok, and YouTube, often collaborating with influencers and engaging in viral
content to enhance their visibility (Theodorakopoulos et al., 2025). These practices reflect the growing role of
entertainment as a political stage where personal branding and emotional connection often matter as much as, if not
more than, substantive policy debates (Geise et al., 2025). For example, appearances in popular podcasts, lighthearted
talk shows, or comedic skits allowed candidates to present themselves as approachable and relatable figures rather
than distant political elites. From the perspective of public relations politics, entertainment media thus provides
politicians with opportunities to bypass traditional journalistic filters, control their narratives, and build direct
relationships with constituents (Smellie & Boswell, 2025).

However, this convergence of politics and entertainment is not without risks. While it can democratize political
participation by making information more accessible, it also carries the potential to trivialize politics, oversimplify
complex policy issues, and privilege personality over competence. When political messages are delivered primarily
through entertainment formats, there is a danger that voters will evaluate candidates based on charisma, humor, or
popularity rather than their governance capacity or policy platforms (Baym, 2010). In the long run, such tendencies
may reinforce the dominance of personality-based politics in Indonesia, reducing the quality of public discourse and
weakening the foundations of issue-based democratic engagement. Thus, the case of Pilkada Jawa Barat not only
illustrates the effectiveness of entertainment media in modern campaigning but also raises critical questions about
its broader implications for political communication and democratic consolidation in Indonesia.

The use of entertainment platforms in electoral politics demonstrates how media logics increasingly influence
the way candidates construct their image, communicate with voters, and build legitimacy in the public sphere. While
this approach has been effective in mobilizing voter attention and participation, it also challenges the normative
expectations of democratic deliberation, where political debates are ideally based on issues, policies, and rational
arguments rather than spectacle and popularity. The consequences of this trend remain contested. On one hand, the
politicization of entertainment can democratize access to political information, particularly among young and first-
time voters who may not engage with formal debates or policy documents (Asimakopoulos et al., 2025). By
embedding politics within popular culture, entertainment media lowers the entry barriers for political participation
and provides a more inclusive arena for diverse voices. On the other hand, it risks reinforcing personality-based
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politics, weakening issue-driven discourse, and deepening polarization along partisan lines (Elections, 2024). The
increasing reliance on celebrity endorsements, viral content, and influencer campaigns suggests that political capital
may become more dependent on media visibility than on policy competence. In the Indonesian context, where
celebrity figures often transition into politics and campaigns are heavily mediated through popular culture, this issue
becomes even more pressing (Dahlan et al., 2025).

Based on this background, this study seeks to analyze the political consequences of entertainment media in
Indonesia, with a particular focus on the dynamics of the Pilkada Jawa Barat. By examining how entertainment
media functions as a platform for political communication, the study aims to contribute to the broader discussion on
public relations politics, mediatization, and democratic participation in the digital era. The findings are expected to
provide insights not only for scholars of political communication but also for practitioners, policymakers, and
political actors who must navigate the increasingly blurred boundaries between politics and entertainment. Moreover,
this research highlights the urgency of reassessing how democratic engagement is shaped in the digital age, where
entertainment media is no longer peripheral but central to political life.

LITERATURE REVIEW
Political Public Relations

Political public relations can be understood as a comprehensive strategic communication approach used by
political actors, institutions, and parties to build legitimacy, maintain credibility, and create a sense of closeness with
the public. Unlike conventional public relations, which primarily focuses on corporate reputation or product
branding, political public relations emphasizes the process of framing political messages and constructing narratives
that resonate with voters across diverse social and cultural backgrounds (Melissen, 2005). Through carefully
managed communication, political actors seek not only to inform but also to persuade, mobilize, and sustain long-
term political support.

Swetha & Aravind, (2025) emphasizes that politics is not only about the struggle for power but also about
how power is communicated through symbols, language, and media. In other words, political success is heavily
dependent on how effectively candidates and parties can package themselves, their policies, and their visions into
communicable symbols that align with the expectations and aspirations of the public. This perspective underscores
the shift from traditional political campaigning, which often relied on direct party machinery, toward more media-
centric strategies that integrate political branding and storytelling.

In the Indonesian context, political public relations are often manifested in various forms, including campaign
strategies, candidate branding, and the strategic use of mass media as well as digital platforms to strengthen political
identity (Sukendar et al., 2025). Candidates employ slogans, visual imagery, and endorsements to construct an
appealing political persona, while social media platforms such as Instagram, TikTok, and YouTube have become
essential tools for connecting with younger voters. The personalization of politics where the candidate’s personality
and image take precedence over party ideology illustrates how public relations practices have evolved in Indonesia’s
democratic environment (Putra, 2024).

Furthermore, political public relations in Indonesia is also shaped by cultural and local values. Campaigns
often integrate entertainment, religious symbols, and community-based activities to foster emotional bonds with
voters. This approach demonstrates that political communication is not merely transactional but also relational,
emphasizing long-term trust-building rather than short-term electoral gains (OECD, 2022). /The ability of candidates
to balance modern digital strategies with traditional cultural narratives reflects the hybrid nature of political public
relations in Indonesia’s electoral politics.

Mediatization of Politics and Entertainment Media

The concept of mediatization of politics highlights how the logic of media increasingly influences political
behavior, communication, and even decision-making processes (OECD, 2022). Media are no longer passive channels
that merely transmit political information; instead, they actively shape the content, style, and strategy of political
communication. Politicians and parties are thus compelled to adapt their messages to the expectations of media
formats, which often prioritize immediacy, spectacle, and emotional appeal over in-depth policy discussion (Dwivedi
et al., 2021). This shift indicates that politics cannot be understood in isolation from media, as media logic has
become a determining factor in how political reality is constructed and consumed by the public. In the digital era,
entertainment has emerged as one of the most dominant strategies to capture public attention and maintain voter
engagement. Kim & Patterson, (2025) introduces the notion of entertainment democracy, in which the boundaries
between politics and entertainment are increasingly blurred. Politicians adopt formats traditionally associated with
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popular culture such as memes, comedy, celebrity endorsements, and viral challenges to reach audiences who may
otherwise disengage from formal political debates. These practices show how politics has become increasingly
mediatized, with entertainment serving as both a medium and a message in contemporary democracy. In Indonesia,
the mediatization of politics is particularly evident in electoral campaigns that rely heavily on concerts, celebrity
endorsements, and entertainment-oriented content on social media. Candidates increasingly collaborate with
influencers, musicians, and television personalities to amplify their visibility and appeal to a broader audience
(Ampornklinkaew, 2025). This trend is not limited to national-level politics but is also highly visible in local
elections such as the West Java Pilkada, where candidates use TikTok dances, Instagram reels, and YouTube vlogs
to connect with young voters. Such strategies illustrate how the personalization and dramatization of politics are
mediated through entertainment, creating new forms of political engagement that emphasize emotional connection
and cultural relevance rather than policy substance (Kluser, 2025).

Moreover, the Indonesian case reflects how mediatization is shaped by socio-cultural dynamics. The use of
entertainment in politics not only caters to the consumption patterns of millennials and Gen Z but also resonates with
long-standing traditions of blending politics and popular culture, such as campaign concerts (panggung rakyat) and
celebrity-led rallies. These practices reveal the hybrid nature of mediatization in Indonesia, where global media
trends intersect with local cultural forms to produce distinctive modes of political communication. While this may
democratize access to political information, it also raises concerns about the trivialization of politics and the
dominance of spectacle over substantive discourse (Tucker et al., 2018).

Entertainment Media and Voter Behavior

Entertainment media play a crucial role in shaping political behavior, not only by delivering political
information but also by influencing how citizens emotionally connect with politics. Park & Gil De ZUfiga, (2021)
argues that mass media are central to the process of opinion formation because they combine information with
entertainment, thereby making political content more engaging and easier to consume. Political entertainment
ranging from light-format debates and campaign concerts to television satire and influencer-driven endorsements
functions as a bridge between politics and popular culture. Such formats lower the cognitive and emotional barriers
that often prevent citizens, particularly young people, from engaging with complex political discourse (Zschau et al.,
2025).

One of the key features of entertainment media is its ability to simplify political narratives and present them
in ways that are both relatable and enjoyable. Rather than focusing on technical policy details, entertainment media
tend to highlight personalities, emotions, and storytelling. This can stimulate voter interest, mobilize previously
apathetic groups, and encourage political participation through informal channels. However, the accessibility of
political messages through entertainment also raises concerns about the depth and quality of political knowledge
acquired by voters. While it can democratize political information, it may also promote superficial engagement
centered more on image than substance (Yilmaz et al., 2025).

In the Indonesian context, and particularly in the West Java Local Election, entertainment media were
strategically deployed to mobilize crowds, amplify campaign messages, and cultivate the popular image of
candidates. Campaign concerts featuring well-known musicians, collaborations with social media influencers, and
the use of humorous or viral content on platforms like TikTok and Instagram exemplify this trend. Gherghina &
Marian, (2024)) found that entertainment-based campaigns tend to be more effective in engaging young voters
compared to conventional approaches such as policy debates or door-to-door campaigns. This is particularly relevant
given that millennials and Gen Z make up a large portion of the electorate, and their media consumption habits are
heavily oriented toward digital entertainment.

Ultimately, entertainment media shape not only the visibility of candidates but also the ways in which voters
perceive and evaluate them. Voters exposed to entertainment-based political content are more likely to develop
parasocial relationships with candidates, treating them as relatable figures rather than distant political elites (Tsfati
et al., 2022). In the case of the West Java Pilkada, such strategies contributed to a political environment where
emotional connection and cultural resonance often outweighed rational policy consideration. This dynamic
underscores the dual role of entertainment media in both expanding political participation and redefining the criteria
by which voters judge political leadership.

Local Elections and Indonesian Democracy
Local elections (Pilkada) are a central instrument of Indonesia’s democratic process, serving not only as a
mechanism for leadership selection but also as a reflection of the broader interplay between media, politics, and
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society. Nugroho, (2025) emphasizes that Pilkada represent more than electoral competition; they are also an
important indicator of the quality of democracy at the regional level. Through Pilkada, citizens exercise their political
rights, while political elites and parties test their ability to mobilize support, build coalitions, and frame political
narratives in ways that resonate with local communities. The mediatization of Pilkada has significantly transformed
how electoral campaigns are conducted in Indonesia. The increasing reliance on entertainment media demonstrates
how candidates often prioritize visibility, emotional appeal, and cultural symbolism over substantive policy
communication. In the case of the West Java Pilkada, entertainment-based strategies such as campaign concerts,
celebrity endorsements, and viral content on digital platforms illustrate a new dynamic in political communication
where candidate images and personal branding dominate the political stage. As a result, voters are more frequently
exposed to simplified representations of politics, where the candidate’s charisma and media presence often
overshadow their policy proposals.

This reliance on entertainment in politics, however, brings both opportunities and risks for democratic
consolidation. On the one hand, it enhances inclusivity by making politics more accessible, particularly to younger
and first-time voters who may feel disconnected from traditional political discourse. Entertainment-oriented
campaigns can stimulate enthusiasm, increase voter turnout, and broaden political participation across diverse social
groups (Dezelan, 2023). On the other hand, the dominance of personality-driven strategies risks undermining
rational, issue-based discourse by encouraging voters to make decisions based on popularity and spectacle rather
than policy evaluation (Susanti & Khu, 2025). Such a trend may reinforce clientelistic and personality-based politics,
which remain persistent challenges in Indonesia’s democratic development.

Moreover, Pilkada are not only influenced by entertainment but also by the broader sociocultural fabric of
Indonesian society. The fusion of politics with religion, culture, and entertainment reflects a hybrid form of political
communication that blends modern media strategies with local traditions. While this hybridization creates culturally
resonant forms of engagement, it also complicates efforts to institutionalize issue-based politics. The West Java case
demonstrates how Pilkada can function both as a laboratory of democratic innovation and as a site where the tensions
between populism, media spectacle, and substantive democracy are most visible.

RESEARCH METHODOLOGY
Research Design

This study employs a qualitative case study design to analyze the political consequences of entertainment
media in the context of the West Java Local Election (Pilkada Jawa Barat). A case study approach is appropriate
because it allows for an in-depth exploration of specific political phenomena within their real-life context (Brunelle
et al., 2023). The focus on West Java is particularly relevant, as it represents one of Indonesia’s most populous
provinces, where entertainment-based strategies have been widely utilized during electoral campaigns.

Data Collection
The research relies on multiple sources of qualitative data to ensure validity and richness of analysis:
1. Document Analysis
Campaign materials such as posters, slogans, and social media content (TikTok videos, Instagram reels,
YouTube vlogs).
News reports and online articles covering the West Java Pilkada.
Official documents from the Indonesian General Elections Commission (KPU) and campaign regulations.
2. Content Analysis of Social Media
Selected entertainment-oriented content shared by candidates and their teams during the campaign period.
Analysis focused on narrative strategies, use of humor, celebrity endorsements, and engagement patterns.
3. Semi-Structured Interviews
Conducted with campaign team members, media practitioners, and young voters (millennials and Gen Z) in
West Java.
Interviews aimed to capture perceptions of how entertainment media shaped voter engagement and political
decision-making.

Data Analysis

The data were analyzed using thematic analysis (Braun & Clarke, 2006), focusing on recurring patterns related
to the politicization of entertainment and its implications for political communication. The analysis proceeded in
three stages:
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1. Coding: ldentifying key themes such as political branding, voter mobilization, emotional connection, and
policy trivialization.

2. Categorization: Grouping themes into broader categories reflecting opportunities (e.g., increased
participation) and risks (e.g., personality-driven politics).

3. Interpretation: Relating findings to existing theories of political public relations, mediatization of politics,
and voter behavior.

Validity and Reliability

To enhance credibility, the study employed triangulation by cross-checking data from documents, social media
content, and interviews. Member checking was also conducted with selected interviewees to confirm the accuracy
of interpretations. The research process followed ethical guidelines, ensuring informed consent from all participants
and maintaining confidentiality of responses.

Research Scope and Limitation

This study focuses on the 2024 West Java Pilkada as the primary case, with particular attention to the
entertainment-based campaign strategies employed by major candidates. The analysis highlights how platforms such
as TikTok, Instagram, YouTube, and campaign concerts were strategically used to construct candidate images,
engage younger demographics, and amplify emotional connections with voters. While the findings provide valuable
insights into the broader phenomenon of entertainment media in Indonesian local elections, they remain context-
specific to West Java, a province with unique demographic, cultural, and political dynamics. Therefore, the results
may not be directly generalizable to other provincial contests or to national-level elections, where different media
environments, voter characteristics, and political structures may influence campaign strategies and outcomes.

RESULTS AND DISCUSSION

The findings from the 2024 West Java Pilkada reveal important insights into the changing nature of political
communication in Indonesia, particularly in relation to the broader process of mediatization of politics. As Mazzoleni
& Schulz, (1999) argue, mediatization compels political actors to adapt their behavior and strategies to the logic of
media visibility and spectacle, which often prioritizes attention-grabbing formats over substantive policy discussions.
In this context, candidates in the West Java election were observed to deliberately align their campaign strategies
with the dynamics of entertainment media, recognizing that in a highly saturated digital environment, visibility often
translates into political viability. The evidence from this study clearly shows that candidates not only relied on
traditional political rhetoric but also embraced the performative aspects of media culture, positioning themselves not
merely as political leaders but also as entertainers who could sustain audience attention through humor, lifestyle
representation, and viral content.

This transformation demonstrates how political communication has become inseparable from the logics of
consumer culture and popular media, where image management and emotional resonance frequently overshadow
issue-based deliberation. Such findings are consistent with Kolodiazhnyi et al., (2023) notion of “entertainment
democracy,” in which politics increasingly overlaps with popular culture and celebrity practices, thereby blurring
the boundary between governance and spectacle. In the Indonesian context, this dynamic is further amplified by the
country’s vibrant social media ecosystem, where platforms such as TikTok, Instagram, and YouTube dominate the
daily media consumption of younger generations. The cultural prominence of celebrities and influencers in Indonesia
also adds another dimension, as their endorsement or collaboration with political candidates can significantly shape
public perception. Consequently, entertainment-driven strategies are not merely optional tools of campaigning but
are becoming indispensable components for electoral success, especially in competitive regions like West Java where
candidates must capture the attention of large, diverse, and media-savvy electorates.

One of the central implications of these findings is that entertainment formats lower the threshold for political
participation. As Khan, (2024) argues, political messages embedded within entertainment content become more
accessible and less intimidating for audiences who might otherwise ignore or disengage from formal political
discourse. In the West Java case, this was evident in how campaign concerts, viral TikTok dances, humorous memes,
and influencer-driven collaborations encouraged broader youth participation. Interviews with voters revealed that
many young people, particularly first-time voters, were initially indifferent to campaign debates or policy manifestos
but found themselves drawn into the electoral process through entertaining and culturally familiar content. For them,
the medium of entertainment served as an entry point into politics, translating abstract political issues into relatable
narratives embedded in everyday media consumption.
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This underscores the mobilizing potential of entertainment media as a democratic resource, enabling wider
participation in political life by meeting citizens in the cultural spaces they already inhabit. However, it also raises
guestions about the depth of engagement fostered by such strategies whether they cultivate lasting political awareness
or remain limited to superficial attraction based on entertainment value. The West Java Pilkada thus exemplifies both
the promise and the ambiguity of entertainment democracy in Indonesia, where access and mobilization are achieved
but often at the risk of diluting substantive policy discourse. While entertainment-driven strategies successfully draw
citizens particularly young and first-time voters into the electoral process, they also shift the terrain of political
communication away from policy deliberation and toward cultural performance. This dual character underscores the
tension at the heart of entertainment politics: it democratizes political access but potentially weakens the depth of
democratic engagement.

At the same time, however, the reliance on entertainment media also exposes significant risks for the quality
and depth of democratic discourse. As Lin, (2009) caution, the increasing fusion of politics and entertainment can
trivialize public debate, transforming campaigns into spectacles where emotional appeal and celebrity-like
performance dominate. Instead of encouraging critical reflection on governance, voters are often nudged to evaluate
candidates on the basis of humor, virality, or lifestyle branding. The voter accounts collected in this study reinforce
these concerns: many respondents openly admitted that their impressions of candidates were shaped more by
personality, humor, or relatability than by a careful assessment of policy platforms. This shift in voter orientation
reflects what Duncan & Duncan, (2010) calls the “aestheticization of politics,” where style and affect increasingly
outweigh substance.

Such dynamics are consistent with Aspinall & Mietzner, (2019) observations about the personalization of
Indonesian politics, where electoral contests often revolve around individual images and symbolic performances
rather than programmatic visions. In the context of the 2024 West Java Pilkada, candidates who successfully
mastered entertainment-based strategies gained visibility and popularity, but this success came at the cost of issue-
driven debate. Thus, while entertainment media expand the reach of political messages and foster inclusivity, they
simultaneously risk reinforcing shallow, personality-centered politics that may undermine Indonesia’s democratic
consolidation in the long run. The West Java Pilkada illustrates this paradox clearly: strategies that were highly
effective in mobilizing mass participation also revealed the fragility of substantive political engagement. Voter
enthusiasm was often driven by campaign concerts, viral dances, or influencer endorsements, yet these moments of
excitement did not always translate into deeper awareness of governance agendas or long-term political
commitments. This reflects the structural tension between participation and deliberation, where greater accessibility
does not necessarily ensure more informed democratic choices. From the perspective of political public relations,
entertainment media function as a double-edged sword. On one side, they provide powerful opportunities for
visibility, emotional resonance, and innovative branding. They allow candidates to bypass traditional media filters,
directly engage with constituents, and cultivate relatability in a highly personalized manner. These tools are
particularly effective in reaching younger voters millennials and Gen Z who tend to be skeptical of formal political
institutions yet highly responsive to the cultural language of digital media. Entertainment-driven strategies can
therefore broaden the democratic sphere by connecting with audiences that conventional political communication
often fails to reach (Ariel & Elishar, 2025).

On the other side, however, these same strategies risk transforming elections into popularity contests, where
visibility, virality, and personal charm outweigh substantive discussions of policy. This dynamic undermines
accountability, as candidates are rewarded more for their ability to entertain than for their capacity to govern.
Furthermore, it erodes the deliberative quality of democracy by narrowing political discourse to soundbites, memes,
and spectacles, leaving voters with a shallow or fragmented understanding of their political choices (Pharris, 2023).
In the long term, such tendencies may weaken democratic consolidation in Indonesia, as the substance of politics is
overshadowed by its performance. The case of the 2024 West Java Pilkada thus demonstrates both the promise and
the perils of entertainment politics: it opens the door to wider participation but at the same time risks hollowing out
the democratic process from within. What makes the West Java case particularly revealing is its illustration of the
hybrid nature of Indonesian democracy, where modern digital entertainment strategies were seamlessly combined
with traditional campaign practices such as mass rallies, cultural performances, and religious gatherings. This
hybridization highlights the adaptability of political actors in navigating different arenas of communication: on one
hand, mastering the logic of digital media through TikTok dances, Instagram reels, and influencer collaborations,
while on the other, reaffirming legitimacy by participating in pengajian, local arts performances, and silaturahmi
networks.
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This dual approach reflects not only the resilience of local cultural forms but also their continuing relevance
in shaping political communication in Indonesia. By positioning themselves as both digital influencers and cultural
participants, candidates in West Java sought to construct identities that resonated with multiple constituencies urban
youth active in social media, rural communities attached to cultural traditions, and religious groups for whom moral
credibility remains central. In doing so, candidates effectively blurred the boundaries between the modern spectacle
of entertainment politics and the enduring authority of cultural and religious symbolism.

While such hybridity showcases innovation and inclusivity, it also deepens the challenge of balancing
popularity-driven appeals with policy-driven debates. Campaigns that rely too heavily on spectacle whether digital
or cultural risk marginalizing substantive discussions on governance, development, and accountability. As Aspinall
and Mietzner (2019) note, the personalization of politics in Indonesia has long favored charisma and symbolic
performances over programmatic visions, and the 2024 West Java Pilkada reaffirms this trend. Ultimately, the
blending of entertainment media with traditional forms of political mobilization underscores both the strength and
the fragility of Indonesian democracy: it demonstrates the system’s cultural flexibility in accommodating new media
logics, yet simultaneously raises concerns about whether such hybrid campaigns can truly foster informed and
deliberative democratic participation. The 2024 West Java Pilkada shows how political actors are increasingly adept
at navigating multiple arenas of communication, appealing to younger voters through digital entertainment while
also reinforcing legitimacy through cultural and religious practices. This adaptability represents a significant
evolution in Indonesia’s democratic landscape, where political campaigns must constantly balance innovation with
tradition.

Overall, this study suggests that the growing entanglement of politics and entertainment in Indonesia should
be understood as both a catalyst for participation and a potential threat to democratic quality. On the one hand, it
widens access, particularly for millennials and Gen Z, groups often marginalized by conventional forms of political
discourse. Entertainment-driven strategies can demystify politics, lower barriers to entry, and bring fresh energy into
the democratic process. On the other hand, however, they risk entrenching a style of politics that privileges visibility,
spectacle, and personal branding over substance, accountability, and policy-based debate. In this sense, the success
of entertainment politics is double-edged: it democratizes access while simultaneously hollowing out deliberation.

Looking ahead, future elections at both the local and national levels will likely continue to reflect this tension
between participation and deliberation. The key challenge for Indonesia’s democratic consolidation will be to harness
the mobilizing potential of entertainment media without allowing it to erode the deliberative core of democratic
practice. This raises urgent questions for scholars, policymakers, and practitioners alike: How can democratic
institutions adapt to the cultural logics of entertainment media? How can political campaigns maintain inclusivity
while preserving accountability? And most importantly, how can Indonesia ensure that the vitality of its democracy
is not compromised by the very media strategies that make it more accessible? Addressing these questions will be
crucial for safeguarding the future quality and resilience of Indonesian democracy in the digital era.

CONCLUSION

The study of the 2024 West Java Pilkada highlights how entertainment media has reshaped the dynamics of
political public relations in Indonesia. Entertainment-based strategies, ranging from digital content creation to hybrid
campaigns that integrate cultural and religious traditions, have broadened political participation, particularly among
younger and less politically engaged voters. These approaches expand accessibility and visibility, while
simultaneously fostering emotional resonance that strengthens candidate recognition. However, the findings also
underscore the double-edged nature of entertainment politics. While it opens avenues for inclusivity and innovation,
it risks reducing politics to a spectacle dominated by personality-driven narratives, thereby weakening policy-based
debates and accountability. This duality reflects the broader tension within Indonesian democracy: its ability to adapt
culturally and technologically, yet its vulnerability to the erosion of deliberative democratic practices.

In conclusion, entertainment media in politics should neither be celebrated uncritically nor dismissed outright.
It should instead be seen as a structural feature of contemporary Indonesian democracy that requires careful
balancing. For political actors, the challenge lies in integrating entertainment with substantive policy communication.
For society, the task is to cultivate media literacy and critical engagement to ensure that participation does not come
at the expense of democratic quality. The case of West Java thus offers an important lesson for future elections,
where the vitality of democracy will depend not only on participation but also on the depth and quality of public
deliberation.
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